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Council of College Boards 

 

January 23, 2009 
 
 

Fees Request for 2009-2010 Academic Year 

 

 

 

 

300 Washington Avenue SE, 126 Coffman Memorial Union 
Address     

 
262-227-0576    n/a     pavle004@umn.edu  
Phone     Fax     Email 
 

 
 
 

ÒWe acknowledge that the fees committee does not award actual dollars, but rather a penny fee that earns 
dollars based upon student enrollment levels. Any differences between anticipated and actual income 

resulting from changes in enrollment are the responsibility of the  
student organization, not of the fees committee.Ó  

 
 

Scott Pavletich Justin Hasbrouck   
              Preparer’s Name Here                 Co-Preparer’s Name Here 

 
 
 
 
Is your organization an IRS 501 (c)(3) not-for-profit?  Yes _____ No ___X_____   
If yes, please provide proof of your organizationÕs 501(c)(3) status. 

 
Funds are being requested for (check all that apply): 

 
General Operating Support ____X___     Start-Up Costs __________  Capital ____X______ 
Project / Program Support ____X____     Technical Assistance _____ Other (List) ______________  
            
                

Budget 

 

Dollar Amount Requested        $ 71,655.00    
Total Annual Organization Budget       $ 114,490.00    
Total Project Budget (Apart from General Operating)          $ 98,840     
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Narrative 

 
Prologue 

In its effort to become one of the top three public research universities in the world, the University of 
Minnesota has identified its ongoing commitment to strengthening the educational experience both in and 
out of the classroom.  The Council of College Boards (CCB) acts as a partner in these efforts, supporting 
the work of the collegiate students boards as they offer programming aimed at student development and 
growth, community building, and career exploration in their various colleges.  These student-led 
opportunities all contribute to the graduation of students who are inspired to participate and think 
critically about the world around them.   
 
Stated Purpose/Mission of the Council of College Boards 

As stated in our constitution, ÒThe purpose of CCB shall be to act as the unified voice of the individual 
college boards it represents.  Since CCBÕs member boards are the official representatives of the students 
within their respective colleges, CCB is therefore a voice for the students.  The purpose of CCB is also to 
facilitate and encourage interaction between the college boards on campus.  Furthermore, CCB functions 
as the primary intermediary between the individual college boards and the Student Service Fees 
Committee.  This not only means that CCB represents the individual college boards in the fees process by 
aggregating the financial needs of its members, but it also means that CCB allocates and reviews 
membersÕ usage of fees funding.Ó 
 

Overview of the Council of College Boards 

The Council of College Boards (CCB) exists primarily as a result of the Student Service Fees process.  
CCB itself puts on no public events for students nor do we directly interact with or represent students 
with the administration; we are a board of seven members (one from each college), two of whom serve as 
officers on an annual rotating basis.  The main functions that CCB serves are to not only be a forum for 
individual college boards to interact and to share feedback in order to maximize the benefits students 
derive from the boardsÕ activities, but more specifically CCB serves as an important intermediary in the 
two-way process of Student Services Fees funding.  This provides very important benefits to all parties 
involved, including the Fees Committee, the college boards, and most importantly, the students.   
 
For the Fees Committee, the existence of CCB primarily means that we save the Committee time and 
effort in dealing with one request and presentation rather than seven similar, smaller requests.  Also, CCB 
provides the Committee with an extra level of fiscal and policy assurance as we serve as an independent 
board that can create, enforce, and ensure the proper management of funds via budget standards, audits, 
reserve requirements and general oversight.  In addition, as a pass-through organization, we save the 
Committee additional deliberation by determining the specific allocations between the college boards of 
what funding we receive.  For both the Committee and the college boards, we offer a sole contact point 
from one to the other Ð simplifying, customizing, and facilitating communication in both directions.  For 
the college boards, we serve the vital role of providing the expertise and focus necessary to effectively 
participate in the Fees process and in doing so, ensuring the health and continuity of their organizations 
through their funding.  Similarly, in coordinating and overseeing all aspects of the Fees process, we are 
able to allow each student to focus their efforts on providing direct service to students through their 
programming, projects, and student representation with college administration.   
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When you fund CCB, you fund the operations and aspirations of seven individual college boards, which 
is where all of our requestÕs value is derived.  Between the college boards of the Carlson School of 
Management (CSOM), College of Biological Sciences (CBS), College of Design (CDES), College of 
Education and Human Development (CEHD), College of Food, Agricultural, and Natural Resource 
Sciences (CFANS), College of Liberal Arts (CLA), and Institute of Technology (IT), you are funding a 
student group that has a membership, in terms of constituency, of over 27,350 out of the over 28,500 
undergraduate students at the University.  Our representation cuts across all majors, career interests, 
campuses (St. Paul and Minneapolis, East and West Banks), special interests, political affiliations, ages, 
sexual orientations, and ethnicities, with no formal or de facto differentiation between, preference for, or 
exclusion of one person over another.  We can truly say that we represent and benefit everyone that 
supports us via his or her Student Service Fees.   
 
The unique position of the college boards lends itself to our absolute necessity and value on campus.  In 
many ways, the college boards are a versatile hybrid of the many different student groups that receive fees 
funding, thereby offering the advantages to students of multiple organizations.  On one hand, the college 
boards are like many other groups in that they offer programming, projects, and events for students to 
attend and benefit from.  The college boards are involved in a wide range of activities including social 
and service events, academic and curriculum-related programming, informational events, orientation 
programs, career-related and professional events, and community-building programming.  Together, our 
college boards are constantly coming up with new, innovative, and creative ways to help students.  
Furthermore, the omnipresent and extensive nature of college board activities means that our attendance 
and student involvement in the aggregate is higher than almost any other student group.  Finally, the 
college boards also serve a student government function similar to the Minnesota Student Association 
(MSA), though at a college-by-college level.  Like MSA, this means that board members are the studentsÕ 
voice with the collegiate administration, offering student opinion on policy issues and making important 
changes to better the student experience.  This student government function is mostly conducted behind 
the scenes, and thus all students benefit from the college boards even if they are not actively involved or 
directly utilizing the boardsÕ other services.   
 
Altogether, our college boards interact with many other student groups of similar missions.  As a result of 
the representation and organization of our college boards, the leadership and officer makeup of our 
college boards often consists of representatives of other college-level groups.  Similarly, our college 
boards generally also have representation on and involvement with MSA and the University Senate via 
students representing their college in those positions.  In terms of programming, our college boards also 
collaborate with other student groups to offer larger programming opportunities; such collaborations are 
noted in the Project Breakdowns.   
 
CCB’s Organizational History 

Before 1993, there was another organization with the title of the Council of College Boards.  This CCB 
represented over 20 undergraduate and graduate college boards on the Twin Cities campus.  It also 
received funding through its own Student Services Fee.  This CCB eventually dissolved and the college 
boards were split to be represented under either GAPSA or MSA.  The present organization was founded 
on March 2, 1995 when the presidents of eight College Boards voted unanimously to form the Council of 
College Boards.  The founding colleges of the current CCB were IT, Nursing, COAFES, GC, CLA, 
CSOM, CNR, and CBS.  In the years since, we both added to and subtracted from the colleges we 
represent, with some boards, such as Nursing, more appropriately aligning themselves with professional 
groups and GAPSA.  Until 2006, CCB represented these eight undergraduate colleges: COAFES, CBS, 
CSOM, CHE, CEHD, CLA, CNR, and IT.    
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In 2006 CCB failed to form, in part due to collegiate restructuring University-wide. However, CCB re-
formed in spring semester of 2007 and were thankful to receive funding through the Student Service Fees 
appeals process.  Beginning with the 2007 academic year CCB now represents seven colleges: CBS, 
CDES, CEHD, CFANS, CLA, CSOM and IT.  With CCBÕs re-formation, a new advisor was also sought 
from the Office of the Senior Vice President for Academic Affairs and Provost to provide CCB with 
ongoing continuity year after year, a quality that is often lacking due to changing roles on the various 
student collegiate boards.   
 
The 2007-08 academic years brought a renewed excitement and vigor to CCB.  Formed of the treasurers, 
financial officers, or designated persons from each of the seven collegiate student boards, CCB chose to 
reorganize and restructure, beginning with a voluntary rewriting of the constitution in September 2007.  
The highlights of this constitutional redraft include a new organizational structure and officer selection 
process as well as increased oversight in general that continues today. 
 
Student Involvement within CCB 

Students are involved at every level in everything that CCB and its member college boards do Ð CCB and 
all of our college boards are run by student leaders.  CCB is formed of the treasurer (or similar) from each 
of the seven student boards; because of this, we have anticipated (and have seen in previous years) that 
annual turnover is inevitable.  As such, CCBÕs two officer roles of Executive Office and Administrative 
Officer are held on a rotating basis through each of the seven colleges.  This process allows for equal 
representation at the officer level by each college, and allows colleges to anticipate the leadership role as 
they seek students to fill those positions on their student boards for the coming academic year.  CCB 
meetings are held once a month, with officer and advisor meetings every two weeks.   
 
Our student involvement at the leadership level is quite extensive; we have many active and hard-working 
people trying to serve their fellow students.  Furthermore, our organizations in aggregate offer many 
opportunities for students to develop their leadership skills and become involved on campus.  In addition, 
many of the college boards consist of representatives from other student groups within their colleges, 
which means that the network of actively involved students and leaders goes even further.  Many of these 
other college-level groups would not exist if it were not for grants and funding from the college boards.  
At the participant and constituent level we represent nearly every undergraduate on campus with a 
tremendous level of student attendance, as seen in our performance reports. 
 
To specifically express the value to students of the work that CCB does, it is best to hear it straight from 
those who are in the field directly helping students Ð the individual college boards themselves.  So, just as 
CCB is an aggregation of many organizations, this request is an aggregation of many individual requests.  
The leadership of each College Board has provided portions of this request which have in turn been 
reviewed and compiled by CCB.     
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CCB’s Funding Request and Rationale 

In total, CCB is requesting $71,655.00 in Student Service Fees.  This amount is an increase which 
represents a change in project quantity as well as a change in student board budget requests as a result of a 
CCB distribution formula change1.  CCB has already proven that it can effectively use the funds we are 
requesting for next year Ð our already low overhead expenses in terms of stipends and rents demonstrates 
that we can efficiently spend what we are requesting directly on students through programming and 
projects.  In fact, with our growing levels of enrollment, as well as event attendance year after year, any 
reduction in our fees request short changes our ongoing events while preventing the creation of additional 
events for students. CCB uses a standardized process for distributing approved funds to each member 
student board.  All approved funds are split based on a combination of a set stipend to each college as 
well as a varying amount based on the enrolled undergraduate student populations in each college 
according to the following formula: 
 

Amount Board A receives = =.6 (funds distributed to CCB) x (enrollment in college A/enrollment 
in all colleges) + (.4 x funds distributed to CCB)/7 

 
All CCB-member collegiate student boards operate minimally during the summer months, with a 
minimum of no activity to a maximum of 1-2 planning meetings.  Given that our activities, events, and 
representation provide almost every student with direct and indirect benefits far in excess of the small 
change it costs them each semester, any reduction in our request effectively takes away the studentsÕ 
opportunity to receive the value that we add to their campus experience.  Thus, we ask that you fund our 
fees request of $71,655.00 in full this year.   
 

Collegiate Narratives 

College of Biological Sciences Student Board   
The organization representing the CBS student body was initiated in 1969 as the Students for the 
Advancement of Biological Sciences.  From 1971-86, the organization morphed into the Biological 
Sciences Student Board.  Then in 1986, it changed to the Biological Sciences Student Association 
(BSSA).  Beginning the 2005-2006 academic year, the College of Biological Sciences Student Board 
(CBS SB) has become the official representative body for the CBS student body.  
 
Before the 2005-2006 academic year, BSSA strived to support the CBS student body but was unable to 
fulfill this role in a few important ways.  Thus, the College of Biological Sciences Student Board (CBS 
SB) was established to effectively represent, support, and unite the CBS student community. The CBS SB 
serves as a liaison between the CBS student body and the CBS administration, representing both partiesÕ 
interests. In this way, the concerns of the student body are voiced and recognized. The CBS Student 
Board also strives to provide support to all CBS students. This is accomplished by planning and executing 
events that present new academic opportunities to CBS students and assist in building community and 
camaraderie in CBS. In addition, the CBS Student Board works to unite and support all CBS student 
clubs involved in the College of Biological Sciences, pre health sciences, and organizations of other 
scientific interests.  
                                                           

 
1 In previous years CCB used a distribution formula that was based strictly on enrollment [Amount Board A receives = 
(enrollment in college A/enrollment in all colleges) x (funds distributed to CCB)], however the member colleges of 
CCB voted recently to adjust this formula (see above).  The new formula distributes 40% of the funds received by CCB 
to the colleges in a set stipend amount; the remaining 60% of the funds received is divided up according to the 
population of the colleges. This change in funds distribution has led to adjustments in budget planning and requests 
from some of the colleges as a result. 
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The CBS SB works with organizations of like mission to involve CBS students in campus activities and 
provide information to students. Student groups are welcome to attend any of the CBS SBÕs weekly 
meetings to voice opinions and ideas for future programming. In addition, occasional online surveys are 
used to receive feedback from the student body. This unification of students and organizations by the 
CBS SB is imperative because it ensures that the concerns and ideas of each student are heard, discussed, 
and presented to the administration.  
 
This Board is led by students who have applied and been elected to office. Any CBS student may apply 
for membership. Promotion of student involvement is also accomplished by keeping membership to event 
planning task forces open to all CBS students. CBS students are also encouraged to attend the CBS 
Welcome Week event that is planned by the Student Board. This week of events gives students the 
opportunity to present their ideas and concerns. In addition, this event allows the CBS community to get 
to know the Student Board along with each other. Other events promote students involved in University 
research, jobs, and internships. Additionally, at the beginning of each year, the Board hosts an event that 
allows students to explore and become members of any CBS student organization. Further, the Board will 
provide direction, support, and leadership experience to students interested in establishing a new 
organization. 
 
College of Design Student and Alumni Board 
The College of Design Student and Alumni Board was established in July of 2006 when the new College 
of Design was formed. It brought together the former student boards from the College of Human Ecology 
and the College of Architecture and Landscape Architecture and the alumni societies from each college as 
well.  The Board is comprised of 23 students (undergraduate and graduate/professional) and alumni, 
equally divided. Officer positions are filled by co-chairs (student/alumnus), from president through 
committee chairs.  Students and alums learn and work together. 
 
The College of Design Student and Alumni Board brings together students (Student Board) and alumni 
(Alumni Society) to work together to focus on enhancing the transition from college to career and 
supporting activities that facilitate networking and community building with  professionals in the 
disciplines related to design programs.  The Board works closely with the student services and alumni 
relations units of the college as well as the St. Paul Campus Career Center to provide or co-sponsor such 
events as career fairs, one-on-one mentoring programs with alumni and practitioners, firm tours, portfolio 
critiques, career panel discussions and special events relating to the college to career transition.  
 
The academic programs in the College of Design are professional in nature and prepare students for 
particular careers.  It is crucial for students to begin building relationships with the professional 
community as early as possible to make a smooth transition from college to career. College of Design 
students benefit greatly by participating in the programming sponsored by the Board.  Attendance is high. 
Internships are required in the majority of the programs and students find the College to Career 
programming useful in making contacts as well as preparing for the internship and/or full time job search. 
Programming supported by the College of Design Student and Alumni Board gives students a competitive 
edge when entering the job market. 
 
Every program supported by the Board is evaluated by students and professional participants.  We use 
feedback and suggestions to improve programming and meet student needs. 
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College of Education and Human Development Student Board 
The College of Education and Human Development Undergraduate Student Board (CEHD USB) serves 
as a collective student voice to help build a strong community through regular meetings, special projects, 
events, and activities. The USB serves as a roundtable for students to share common concerns and issues 
related to their experiences at the University.  The USB also helps communication across the college, to 
the Dean and within departments, sharing common concerns of CEHD students.  Efforts will continue to 
be made to maximize student involvement through more social events.  The re-organization and 
enhancement of the College of Education and Human Development student organization has helped to 
bring cohesion to a college of this size; it serves to improve the college experience for CEHD students 
and foster unity to the entire college. 
 
The College of Education and Human Development (CEHD) is a world leader in discovering, creating, 
sharing, and applying principles and practices of multiculturalism and multidisciplinary scholarship to 
advance teaching and learning and to enhance the psychological, physical, and social development of 
children, youth, and adults across the lifespan in families, organizations, and communities. As CEHD 
moves forward with this mission, the USB continues to work in line with this mission as the collegeÕs 
premier student organization responsible for being the voice of our undergraduate student body, the 
oversight of funds requested by the other college student organizations, and working closely with the 
student groups and clubs of the college in co-sponsorship of various activities and events.  
 
The CEHD USB also serves as the governing body for all of the CEHD undergraduate student 
organizations and clubs.  The goal of the college is to have a student group or club representing all 11 of 
our undergraduate majors and programs; the USB is the umbrella organization for all of these groups.  
The USB has ratified a procedure for CEHD student organization to request funds for various events and 
activities that will contribute to community building within and outside of the college.  Sponsored events 
and activities will use guiding principles from the college mission around multiculturalism, 
multidisciplinary efforts and model for engagement.  Please see Appendix A for a complete listing of 
these 11 undergraduate majors and programs and further details.   
 
College of Food, Agricultural and Natural Resource Sciences Student Board 
The CFANS Student Board considers issues or concerns facing undergraduate students in the College of 
Food, Agricultural and Natural Resource Sciences and makes recommendations to the Dean concerning 
their resolutions. The Board also promotes student involvement and input in issues related to the quality 
and content of education both in and out of the classroom. The Board is a voice for students on campus 
that serves as a primary link between students, faculty, and the administration of the College. 
 
In addition, the Student Board sponsors numerous college-wide Òcommunity buildingÓ events, awards, 
and other college events throughout the year including a Fall BBQ, Applied Business and Agriculture 
Career Fair, Environmental Internship and Career Fair, CFANS Commencement Ceremony each spring, 
Professor of the Year Awards, Club Advisor Awards, Senior Send-Off Social with Alumni Society, 
CFANS Student Week, Club Development Program, and the Borlaug Food and Fund Drive. 
 
The Student Board holds an annual planning retreat at the beginning of the fall semester and meets a total 
of 12 times per year (five student board meetings and two executive meetings held per semester) in 
addition to one CFANS club meeting. 
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The Student Board is comprised of an elected president and vice-president.  They are responsible for 
coordinating meetings and developing agendas for the business meetings.  Other elected officers include a 
treasurer, secretary and class representatives (freshman, sophomore, junior, and senior).  Appointed 
members include student representatives from each CFANS student organization, CFANS representatives 
to the University Senate, MSA, TCUBOG, four faculty representatives and two staff advisors. During the 
summer of 2009 the board will be operating at < 5%. 
 
For a more detailed description of the fees requested by CFANS, please see Appendix B.   
 
College of Liberal Arts Student Board 
The College of Liberal Arts Student Board (CLASB) was founded more than fifty years ago as the 
College of Liberal Arts Student Intermediary Board.  Throughout the years our name has changed, but our 
central mission has remained the same.  We have labored to make the College of Liberal Arts at the 
University of Minnesota a more positive environment for students. 
 
Today CLASB is the official student government representing the undergraduate population in the 
College of Liberal Arts.  We exist to give our students a voice within the administration.  Our central 
mission is to influence the policy decisions of the college so that student volitions are recognized.  We 
work diligently to close the gap between students and administration in order to accomplish this.  
We provide students an avenue to voice their concerns to the administration through programming 
initiatives.  We have worked over the years to affect great change in CLA and on the greater Twin Cities 
campus.  Two of our largest endeavors in recent years have been changing the CLA language 
requirement, as well as eliminating the sale of all materials made in sweatshops from University 
Bookstores.  Both of these ventures were initiated by students.  We continue to host monthly events 
dedicated to meeting with students and hearing what changes they would like to see in CLA.  
 
Last year it was necessary to amend our constitution to allow a greater number of students to become full 
voting members.  We are extremely excited about this, as it is demonstrative of the large interest from 
students in policy decision making not only in CLA but on campus as a whole.  We feel that in such a 
large university and college that student involvement is paramount.   
 
While we do not operate in the summer months, we make full use of the months during the academic 
year.  We hold at least one event per month to encourage student involvement and foster a community 
feeling with CLA.  Student Service Fees funding is extremely important to us because it is our primary 
and in fact sole source of funding this year; we do not receive funding from private organizations or 
corporations.  
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Carlson School of Management Business Board 
The Carlson School of Management Business Board was started in 1996 and represents the undergraduate 
student body in the Carlson School of Management.  As the student government body of the Carlson 
School Undergraduate Program, Business Board sets policies that govern CSOM student organizations 
with the primary goal of enhancing student life for the students enrolled in the Carlson School of 
Management.  Members plan activities to foster interaction among students and faculty as well as sit on 
various committees and tasks forces as student representatives. The Business Board ensures that students 
have a voice in administrative decisions, ample educational forums on the offerings in and around CSOM, 
and entertaining social activities to increase the sense of community among the undergraduate class.  The 
voting members of the board consist of seven board-elected officers, one representative from each of the 
official CSOM organizations, as well as two freshmen representatives, two sophomore representatives, 
and four upperclassmen representatives all elected at large by the CSOM undergraduate student body. 
 
The CSOM Business BoardÕs mission is as follows: ÒWe are the dedicated representative leaders of the 
Carlson Undergraduate Student Body, proactively linking students with the Carlson Community and 
fostering an interactive and exciting environment.Ó 
 
We are a unique board in the sense that we also have representatives from each organization within 
CSOM.  Therefore, while we share similar missions with over twenty organizations, we also govern what 
the organizations are doing.  This ensures one central idea to enrich student life at CSOM. 
 
All CSOM students (students seeking a CSOM major or minor) are welcome to participate in meetings. 
Everyone who participates in Business Board, whether elected or not, plans and facilitates various 
activities and events such as:  student organization fairs, social events, various volunteer opportunities, 
informational forums, Business Week, and the CSOM Buddies program. All of the aforementioned events 
and activities are open to the entire CSOM student body.  
 
All students registered in CSOM are urged to inquire about nomination and election to the board.  Non-
Board members are also welcome to participate in all Business Board meetings, activity planning, and 
events.  Meetings are held on Wednesdays at 5:30 pm in the Undergraduate Student Lounge in Hanson 
Hall, and all students are encouraged to attend.  Weekly attendance since 2007 is approximately 50 
undergraduate students and this is expected to remain steady through the 2009-2010 school year. Over the 
summer, the board meets once or twice at around 40% in order to plan and determine objectives for the 
upcoming year. 
 
For a more detailed description of the fees requested by CSOM, please see Appendix B.   
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Institute of Technology Student Board 
The Institute of Technology Student Board (ITSB) was created to provide student input in issues facing 
IT.  It also serves the purpose of bringing IT students together with a number of activities and events.  
ITSB has been in existence for approximately 28 years.   
 
ITSB is considered the official student representative for the Institute of Technology in many University 
and IT committees.  The Board designates representatives to the following committees: it Consultative 
Committee, Academic Standards and Student Affairs Committee, Curriculum Committee, Advisory 
Committee for the IT Libraries, and IT Instructional Computing Committee. ITSB is also held with the 
responsibility of appointing IT representatives for the Student and University Senate. 
 
The IT Student Board maintains a close relationship with many IT student groups by cooperating in 
multi-group event planning and hosting, such as IT Week and its individual activities.  ITSB meetings 
serve as an opportunity for IT student groups to come together and learn of each otherÕs events and 
coordinate cooperation between each other.  ITSB also provides financial support in the form of small 
grants to supplement smaller IT student groups.  ITSB serves as a forum where relevant issues regarding 
the University and the Institute of Technology are discussed.  The ITSB passes resolutions from the 
outcomes of these discussions that are delivered to the concerning governing bodies. 
 
Student involvement is a key element of the IT Student Board.  On one level it depends on student 
commitment to represent the IT student body in the aforementioned committees.  On another level, the IT 
Student Board strives to bring a sense of community and diversity to the Institute of Technology and the 
University as a whole through its activities and its interaction with other student organizations. 
 
For a more detailed description of the fees requested by IT, please see Appendix B.   
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Organizational Chart 

 
Council of College Boards Organizational Chart 

Below please find the organizational chart for the Council of College Boards (CCB).  Each college 
student board has equal representation in all CCB matters.  Via these college boards, every undergraduate 
student at the University is able to benefit by CCBÕs work.  Individual organizational charts for each 
college student board are available by request. 
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Performance Report 

 
During the Council of College BoardsÕ reformation we have stressed the importance of setting 
programming goals that are congruent with collegiate and institutional goals.  Our collegiate boards have 
described their short and long term goals in addition to their evaluation strategies below.  See Project 
Breakdowns for each collegiate event including goals, rationales, and expenses.   
 
College of Biological Sciences Student Board 

The CBS SBÕs short term goal is to provide for CBS students additional information on academic and 
career opportunities, support to advance student academic and career goals, and opportunities for 
increased student involvement and student-student interactions, thereby building the CBS community. 
Another important short term aim is developing increased networking between students, student 
organizations, alumni, and faculty.  We also strive to listen and understand student concerns in order to 
work with CBS administration to ameliorate student problems.  Our long term goals are to build 
camaraderie among CBS students, increase student involvement, and create an enjoyable, friendly 
College and University atmosphere.  
 
Determination of whether or not goals have been met will be accomplished in a variety of ways. After 
events, student and faculty in attendance complete surveys and board members will collect and analyze 
these surveys.  A discussion among board members takes place so that ideas for improvements needed for 
the following year are generated and documented.  Our organizationÕs advisor is also involved in 
evaluating events.  
 
Evaluation of whether or not the CBS SB has successfully united organizations, promoted interactions 
among students, and bridged students and faculty are completed through surveys of student leaders and 
student organization members. These surveys will be analyzed, discussed, and recorded in the manner 
described above. 
 

  2009-2010      

Event Attendance Total Cost Cost per person 

Student Group Grants N/A $1600.00 N/A 

BioCommons Expansion/Upkeep N/A $500.00 N/A 
Student Board 
Marketing/Website/Polos N/A $300.00 N/A 

Fall Welcome Event 200 $70.00 $0.35 

Got Research?/Symposium 250 $500.00 $2.00 
CBS Upperclassmen Networking 
Event 100 $200.00 $2.00 

CBS SnowFest 400 $250.00 $0.62 

GRE to PHD 200 $500.00 $2.50 

Bio Days 500 $800.00 $1.60 

5K Run for Research 100 $500.00 $5.00 

Relay for Life College Team 25 $80.00 $3.20 

CBS Student/Faculty Dinner 150 $700.00 $4.67 

TOTAL 1875 $6,000.00 N/A 
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  2008-2009      

Event Attendance Total Cost Cost per person 
Biocommons Grand Opening (Ice 
Cream Social) 150 $75.00 $2.00 

Got Research? 250 $600.00 $2.40 

CBS SnowFest 350 $250.00 $0.72 

Student Group Grants N/A $1600.00 N/A 

Student Board Polos 20 $255.00 $12.75 

GRE to PHD 200 $500.00 $2.50 

BioDays 500 $1000.00 $2.00 

5K Run for Research 100 $500.00 $5.00 

Relay for Life 25 $80.00 $3.20 

Board Development 20 $300.00 $15.00 

BioCommons Furniture/Decorations N/A $845.00 N/A 

CBS Student/Faculty Dinner 150 $800.00 $5.33 

CBS Spring Welcome Back 150 $300.00 $2.00 

TOTAL 1915  $7,105.00 N/A 

 

  2007-2008     

Event Attendance Total Cost Cost per person 

CBS Club & Major Kickoff 200 $400.00 $2.00 

CBS Town Hall 80 $200.00 $2.50 

CBS Week 500 $1700.00 $3.40 

Faculty & Student Dinner 60 $200.00 $3.34 

Got Research Event 200 $250.00 $1.25 

GRE to PhD Event 100 $200.00 $2.00 

Internship and Career Fair 100 $300.00 $3.00 

Biocommons Start Up N/A $210.00 N/A 

TOTAL 1240 $3,250.00 N/A 
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College of Design Student and Alumni Board 

The goal of the College of DesignÕs Board sponsorship of programming is to prepare students to make a 
successful transition from college to career.  Each event is planned to meet student demand and need.  
Each event is evaluated and feedback is used to improve the programming.  Criteria for success include 
student and practitioner/alum satisfaction.  The goal is to bring students and practitioners together so 
students can learn from professionals in their discipline fields and gain knowledge and skills that will help 
them in launching their careers. 
 
We determine whether goals are being met by evaluating every program and tracking retention and 
graduation rates as well as graduating senior and alumni survey responses on U of M follow up surveys. 
 

  2009-2010     

Event Attendance Total Cost Cost per person 

Career & Networking Fair 250 $4,650.00 $18.60 

Mentor Program 400 $6,100.00 $15.25 

Career Tours and Panels 300 $4,150.00 $13.83 

Dirty Laundry Events 150 $1,385.00 $9.23 
Graduating Student Exhibition and 
Reception 450 $8,650.00 $19.22 

TOTAL 1550 $24,935.00 N/A 

 

  2008-2009     

Event Attendance Total Cost Cost per person 

Career & Networking Fair 250                     
$4,650.00  $18.60 

Mentor Program 400                      
$5,564.00  

$13.91 

Career Tours and Panels 300 $3,410.00 $11.37 

Dirty Laundry Events  

No funds 
requested Ð 
cost of 
program 
$1,170.00 N/A 

Graduating Student Exhibition and 
Reception  

No funds 
requested - 
cost of 
program 
$8,650.00  

TOTAL 950 $24,935.00 N/A 
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  2007-2008     

Event Attendance Total Cost Cost per person 

Career & Networking Fair 240 $4,450.00 $18.54 

Mentor Program 410 $4,775.00 $11.65 

Career Tours and Panels 300 $1,871.00 $6.24 

Dirty Laundry Events  
No funds 
requested N/A 

Graduating Student Exhibition and 
Reception  

No funds 
requested N/A 

TOTAL 950 $12,096.00 N/A 

 
College of Education and Human Development Undergraduate Student Board 

The College of Education and Human Development Undergraduate Student Board plans to work with the 
other student organizations and clubs within the college to help with the achievement of the student 
groupsÕ missions and goals.  The USB will also strive to provide representation for the entire 
undergraduate student body in our newly structured college.  The USB will work hard to establish and 
maintain visibility and be available to all of its constituents.  Our group will work to establish and 
maintain relationships with the department members, administration and staff within our college to 
achieve the college mission and promote a sense of community for all of our students.  We want our 
students to understand the importance of student engagement and leadership development as well.  Our 
organization will foster this kind of thinking and involvement opportunities for entire undergraduate 
student body.  Our young student leaders will work to take advantage of leadership development 
opportunities through national and local student leadership conferences.   
Our criteria for success to will be the achievement of our expectation to grow membership within the 
student board and ensure that we have student groups to represent all of the majors and programs within 
the College of Education and Human Development. The USB will work to become more visible through 
marketing strategies like web-presence, email correspondence, academic and social events that promote 
student involvement. 
 
MEETINGS: 16 General meetings per year (7-15 students attend per meeting) 
COMMUNITY SERVICE EVENTS: 2-6 events per year (7-15 participants per event) 
PROFESSIONAL DEVELOPMENT:  2 events per year (3-16 participants per event) 
SOCIAL ACTIVITIES: 3-6 events per year (100-200 participants per event) 
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  2009-2010     

Event Attendance Total Cost Cost per person 

8 General Meetings 320  $800.00 $2.50 

6 General Meetings (ASEHD) 72 $180.00 $2.50 

Student Leadership National Conf. 3 $3,600.00 $1,200 
Funding Request from CEHD Student 
Groups N/A $1,000.00 N/A 

Adopt-a-family Thanksgiving (ASEHD) 15 $120.00 $8.00 
Month of Kindness (hot cocoa to 
students) 230 $250.00 $1.09 

Read Across America 20 $80.00 $4.00 

Supplies for Õ09-10 0 $50.00  N/A 

Homecoming Breakfast 450 $425.00 $.94 

New Student Welcome Event 400 $500.00 $1.25 

Spring Ice Cream Social 250 $250.00 $1.00 

Soup Kitchen (Volunteer) 0 $100.00 N/A 

End of Year Party 350 $800.00 $2.29 

SAO re-registration 0 $25.00 N/A 

TOTAL 1860 $7,755.00 N/A 

 
 

  2008-2009     

Event Attendance Total Cost Cost per person 

16 General Meetings 320  $800.00 $2.50 

Supplies for Õ08-09 0 $50.00  N/A 

SAO re-registration 0 $15.00 N/A 

Student Leadership National Conf. 3 $3600.00 $1,200 

ASEHD T-Shirts  32 $525.00 $16.41 

Adopt-a-family Thanksgiving (ASEHD) 15 $120.00 $8.00 
Month of Kindness (hot cocoa to 
students) 230 $250.00 $1.09 

New Student Welcome Event 200 $500.00 N/A 

Homecoming Breakfast 450 $400.00 N/A 

Soup Kitchen (Volunteer) 0 $50.00  N/A 

Spring Ice Cream Social 200 $115.00 N/A 

End of Year Party 250 $625.00 N/A 

Read Across America 20 $80.00 $4.00 
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TOTAL 1618 $6,900.00 N/A 

 

              2007 – 2008 

         

Event Attendance Total Cost Cost per person 

16 General Meetings 400 $1000.00 $2.50 

Supplies for Õ07- 08 0 $50.00 N/A 

SAO re-registration 0 $15.00 N/A 

Etiquette Dinner 20 $280.00 $14.00 

Buca Di Beppo 25 $400.00 $16.00 

ASEHD T-Shirts 32 $525.00 $16.41 

UMN Play 15 $96.00 $6.40 

Toys for Tots Supplies 0 $15.00 N/A 

Adopt-a-family Thanksgiving 15 $100.00 $6.67 

Toys for Tots Donations 0 $150.00 N/A 

Resume Writing Workshop 30 $50.00 $1.67 

Gillette Hospital Supplies 15 $75.00 $5.00 

Month of Kindness (hot cocoa) 230 $250.00 $1.09 

Gifts for Graduating Officers 2 $70.00 $35.00 

Basketball Game 25 $50.00 $2.00 

Ice Skating Event 20 $110.00 $5.50 

Family Center Food 15 $150.00 $10.00 

MS Walk Donation 20 $200.00 $10.00 

Read Across America 20 $80.00 $4.00 

Interview Workshop 30 $50.00 $1.67 

Twins Game 20 $60.00 $3.00 

End of the Year Picnic 20 $150.00 $7.50 

Gift/Flowers for Advisor 1 $50.00 $50.00 

Gifts for Officers 5 $100.00 $20.00 

Chino Latinos 14 $350.00 $25.00 

TOTAL:                        942                       $4,426.00 N/A 
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College of Food, Agricultural and Natural Resource Sciences Student Board 
This year, our board decided to build a committee system.  However, the difference from last 
yearÕs being every committee is involved in every event.  The committees are split up into 
advertising, programming, public relations, etc.  The CFANS Student Board uses student 
involvement and enjoyment as its goal for all projects.   
 
The Student Board made a binder with its goals and ideas in it to be re-evaluated at our end of 
semester joint executive meeting.  The executive committee will be responsible for determining 
whether goals have been met or not.  The results of what the joint executive committees find will 
be put to use in determining changes to the following years budget plans.  
 

  2009-2010      

Event Attendance Total Cost Cost per person 

Student  Board Planning Retreat 25 $180.00 $7.20 
Fall BBQ Welcome Event and 
Student Organization Fair 700 $2,900.00 $4.14 
Borealis Night of Excellence 50 $370.00 $7.40 
Commencement 100 $1,020.00 $10.20 

CFANS Week 300 $1,400.00 $4.67 

Senior Salute 100 $890.00 $8.90 

Borlaug Food Drive 200 $360.00 $1.80 

Club Development 60 $1,010.00 $16.83 

GLBTA Film Series 50 $400 $8.00 

TOTAL 1585 $8.530 N/A 

 

 2008-2009    

Event Attendance Total Cost Cost per person 

Student  Board Planning Retreat 25 $150.00 $6.00 
Fall BBQ Welcome Event and 
Student Organization Fair 700 $1,000.00 $1.43 
Borealis Night of Excellence 20 $350.00 $17.50 
Commencement 50 $875 $17.50 

Meetings 25 $980.00 $39.20 

Spring Picnic 300 $1,675.00 $5.58 

CFANS Week 300 $1,325.00 $4.42 

Senior Salute 100 $400.00 $4.00 

Borlaug Food Drive 200 $375.00 $1.88 

Breakfast with the Board 30 $120.00 $4.00 

Club Development 60 $1,010.00 $16.83 
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TOTAL 1810 $8,260.00 N/A 

 

  2007-2008      

Event Attendance Total Cost Cost per person 

Student  Board Planning Retreat 25 $10.00 $.40 
CFANS Freshmen Orientation 
Packets 700 $700 $1.00 
Fall BBQ Welcome Event and 
Student Organization Fair 600 $1,434 $2.39 
Borealis Night of Excellence 20 $350.00 $17.50 
Student vs. Faculty/Staff Kickball 
Game 20 $45.00 $2.25 
Cookies and Coffee 200 $110.0 $.55 
DeanÕs Forum 50 $80.00 $1.60 
Professor of the Year N/A $100 N/A 

Meetings 225 $550.00 $2.20 

Spring Picnic 300 $575.00 $1.92 

CFANS Week New event $1,900.00 New event 

Senior Salute 100 $3,000.00 $30.00 

TOTAL 2240 $8,854.00 N/A 

 
College of Liberal Arts Student Board 

The College of Liberal Arts Student Board exists to help bridge the gap between CLA students and 
administration.  It is our goal to bring about the changes that students desire.  It is also a central goal of 
ours to cultivate student interest not only in the board itself but CLA as a whole.  We consider ourselves 
successful in several ways. 
 
We feel that we are successful this year especially because we have increased membership tremendously.  
It became necessary for us to amend our constitution so that we could induct more members; our 
constitution limits the number of people we may have on our board but we agreed that we should not turn 
students away that want to join us in our initiatives. 
 
We also consider ourselves successful when we make CLA administration aware of issues that students 
are having.  Our monthly ÒMeet, Greet, & Eat,Ó events are designed specifically to bring students together 
and to hear about the things they would like to see changed.  We meet frequently with the Dean and 
several other administrators to bring issues and suggestions to them.  They are very receptive and are 
open with us in sharing what may and may not be possible to achieve.  The Dean also comes to us with 
questions to find out how the students feel within CLA and what he can do to improve their situation. 
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  2009-2010     

Event Attendance Total Cost Cost per person 

Art Fair 525 $1,700.00 $3.23 

Awards Banquet 120 $6,000.00 $50.00 

CLA 5k 600 $2,000.00 $3.33 

CLA Penny Wars 400 $200.00 $0.50 

Departmental Student Organizations 300 $2,000.00 $6.67 

Open Forum: Eat, Meet and Greet 400 $1,500.00 $3.75 

Food for Thought 300 $2,400.00 $8.00 

Majors Fair 2500 $2,300.00 $0.92 

Recruitment 60 $300.00 $5.00 

Intramurals 50 $200.00 $4.00 

Improvisation 300 $900.00 $3.00 

Retreats 100 $4,100.00 $41.00 

Dean's Reception 250 $2,000.00 $8.00 

TOTAL 5905 $25,650.00 $4.34 

 

  2008-2009     

Event Attendance Total Cost Cost per person 

Art Fair $500  $1,500.00 $3.00 

Awards Banquet $90  $4,700.00 $52.22 

CLA 5K 600 $2,300.00 $3.83 

CLA Penny Wars 400 $200.00 $0.50 

Departmental Student Organizations 300 $2,000.00 $6.67 

Open Forum: Eat, Meet and Greet 350 $1,200.00 $3.43 

Food for Thought 250 $1,750.00 $7.00 

Major Fair 2500 $3,000.00 $1.20 

Recruitment 60 $160.00 $2.67 

Intramurals 50 $275.00 $5.50 

Improvisation 300 $2,100.00 $7.00 

Retreats 50 $2,150.00 $43.00 

TOTAL 5410 $21,335.00 N/A 
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  2007-2008     

Event Attendance Total Cost Cost per person 

Art Fair 400 $1,500.00 $3.75 

Awards Banquet 90 $4,700.00 $52.22 

CLA 5K 600 $2,300.00 $3.83 

CLA Penny Wars 400 $200.00 $0.50 

Departmental Student Organizations 300 $2,000.00 $6.67 

Open Forum: Eat, Meet and Greet 300 $1,000.00 $3.33 

Food for Thought 200 $1,400.00 $7.00 

Major Fair 2000 $2,400.00 $1.20 

Recruitment 40 $160.00 $4.00 

Intramurals 30 $200.00 $6.67 

Improvisation 300 $2,100.00 $7.00 

Retreats 30 $1,600.00 $53.33 

TOTAL 4690 $19,260.00 N/A 

 
Carlson School of Management Business Board 

Business BoardÕs overall goal is simply to enhance student life within the Carlson School of 
Management.  Our short-term goals are to create a cohesive environment at Business Board meetings, to 
increase attendance in events, to increase communication between the administration and students, and to 
partner with other CSOM student organizations for events. Our long-term goals are holding an amazing 
Business Week each year, increasing student awareness of Business Board and our events, continually 
offering new and exciting events, increasing efficiency of meetings and operations, and building some 
sense of tradition within Carlson.  If made more known, we can have a greater impact on improving the 
quality of education and opportunities available for the students we serve and represent. 
 
Every semester, the board internally reviews its progress by evaluating the boardÕs activities and 
programs of the semester.  We have already distributed surveys to board members in order to check the 
progress of our work and our perceived impact on the student body.  
 
Feedback received is then reviewed with the board and faculty advisor.  Any suggestions for 
improvement are taken with full consideration and feasible suggestions implemented as soon as possible.  
The surveys prompt students to evaluate our progress for each goal we have set out as well as to prioritize 
our goals in their own opinion.     
 
In addition to internal review, Business Board also distributes surveys to students at-large within the 
Carlson School of Management. This is done by a project called ÒBreakfast with Business BoardÓ where 
we set up a table with free bagels and surveys to evaluate Business BoardÕs work, our awareness within 
the school, and suggestions for improving various aspects of student life. These surveys provide feedback 
from the general student population on the perceived success and efficiency of Business Board.  Last 
yearÕs comments were very constructive and we have implemented several suggestions received from 
students.  As a board, we review the comments and discuss them to decide which actions must be taken to 
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further improve BusinessÕs BoardÕs operations and the effects.  We also invite Carlson administration to 
Business Board meetings once per semester in order to receive their feedback on our work and to allow 
students to discuss concerns or inquire about administrative activities.  
 
All survey responses are recorded electronically and maintained by the historian to be passed on to the 
following yearÕs board. Survey results will be available for next yearÕs representatives for their review; 
the results assist new board leaders in determining their goals for the following year.  Suggestions are 
implemented when feasible.  New Board leaders can also use the data to improve upon the BoardÕs 
weaknesses and continue using the BoardÕs Best Practices.   
 

  2009-2010     

Event Attendance Total Cost Cost per person 

Carlson's Got Talent 250 $1,750.00 $7.00 

Fall Retreat 20 $85.00 $4.25 

Finals Survival Event 400 $175.00 $0.44 

Volleyball Tournament 225 $1,100.00 $4.89 

Seasonal Festivities 500 $1,100.00 $2.20 

Service Projects 150 $550.00 $3.67 

T-Shirts 55 $625.00 $11.36 

CSOM's Price Is Right 350 $1,800.00 $5.14 

CSOM Buddies Program 225 $2,000.00 $8.89 

Dean's Forum 150 $250.00 $1.67 

Spring Retreat 55 $620.00 $11.27 

Leadership Appreciation Night 120 $1,200.00 $10.00 

Organization Fair 500 $350.00 $0.70 

Freshmen Success Forum 250 $620.00 $2.48 

Business Week 800 $1,000.00 $1.25 

NCAA Bracket Tourney 400 $200.00 $0.50 

CSOM Major Fair 500 $100.00 $0.20 

Bboard Social Committee 500 $1,000.00 $2.00 

Breakfast with Bboard 350 $445.00 $1.27 

TOTAL 5800 $14,970.00 $2.58 
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  2008-2009     

Event Attendance Total Cost Cost per person 

Carlson's Got Talent 125 $1,250.00 $10.00 

Fall Retreat 20 $85.00 $4.25 

Finals Survival Event 350 $150.00 $0.43 

Volleyball Tournament 200 $1,100.00 $5.50 

Seasonal Festivities 450 $1,000.00 $2.22 

Service Projects 120 $500.00 $4.17 

T-Shirts 55 $625.00 $11.36 

CSOM's Price Is Right 300 $1,500.00 $5.00 

CSOM Buddies Program 150 $1,500.00 $10.00 

Dean's Forum 150 $250.00 $1.67 

Spring Retreat 50 $620.00 $12.40 

Leadership Appreciation Night 80 $1,000.00 $12.50 

Organization Fair 450 $300.00 $0.67 

Freshmen Success Forum 225 $620.00 $2.76 

Business Week 750 $1,000.00 $1.33 

NCAA Bracket Tourney 400 $200.00 $0.50 

CSOM Major Fair 450 $100.00 $0.22 

Bboard Social Committee 450 $1,000.00 $2.22 

Breakfast with Bboard 300 $300.00 $1.00 

TOTAL 5075 $13,100.00 $2.58 
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  2007-2008     

Event Attendance Total Cost Cost per person 

Welcome Back Social Event 450 $1,580.00 $3.51 

Freshmen Information Session 250 $145.00 $0.58 

Fall Retreat 20 $85.00 $4.25 

Finals Survival Event 350 $125.00 $0.36 

Volleyball Tournament 150 $1,100.00 $7.33 

Seasonal Festivities 450 $1,000.00 $2.22 

Service Projects 100 $275.00 $2.75 

T-shirts 52 $600.00 $11.54 

CSOM's Price Is Right 142 $800.00 $5.63 

CSOM Buddies Program 60 $90.00 $1.50 

Dean's Forum 100 $100.00 $1.00 

Spring Retreat 55 $550.00 $10.00 

CSOM End of Year Celebration 425 $1,650.00 $3.88 

Organization Fair 450 $300.00 $0.67 

Freshmen Success Forum 200 $600.00 $3.00 

Business Week 700 $1,000.00 $1.43 

NCAA Bracket Tourney 400 $200.00 $0.50 

CSOM Major Fair 400 $50.00 $0.13 

Bboard Social Committee 450 $1,000.00 $2.22 

Breakfast with Bboard 300 $50.00 $0.17 

TOTAL 5,504 $11,300.00 $2.05 
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Institute of Technology Student Board 

The IT Student Board considers itself successful if the following have taken place: 1) represent the 
Institute of Technology student body in a just and active manner in the numerous committees that it 
serves, 2) render itself as a voice for student concerns in University and Institute of Technology affairs, 3) 
create events that foster communication and a sense of community among students, organizations, IT 
student groups, and IT faculty, 4) promote diversity in the student community through its collaboration 
with other student groups, 5) implement community involvement opportunities for IT students and Board 
members, and 6) recognize the achievement of professors and students. 
 
The short term goals of the IT Student Board include advocating strong involvement form all active 
members while additionally increasing the membership of ITSB as well as continuing to expand annual 
programs.  Long term goals include emphasizing communication among IT student groups, creating a 
stronger partnership with the IT Alumni Society, increasing visibility of the ITSB to students, and 
investigating and implementing growth opportunities through community and University programs for IT 
students.   
 
The ITSB evaluates its success through the use of event surveys, feedback from faculty, event attendance, 
and quantity and quality of Board membership and participation.  Results from event surveys and other 
formalized evaluations are tabulated and stored for future reference, and past members of the ITSB are 
invited to return to a meeting to offer advice.  The newly implemented Networking Event fosters 
collaboration with other organizations within IT and increases feedback to further improve the programs 
offered by ITSB. 
 
 

  2009-2010     

Event Attendance Total Cost Cost per person 

Registration Fee 0 $25.00 $0 

Activities Fair Fee 0 $20.00 $0 

Welcome BBQ 500 $700.00 $1.40 

General Meetings (15 total) 600 $1200.00 $2.00 

Student-Faculty Dinner 150 $2000.00 $13.33 

Networking Event 200 $2000.00 $10.00 

Social Events (2 total) 40 $400.00 $10.00 

IT Week BBQ 500 $700.00 $1.40 

Active Member Dinner 20 $240.00 $12.00 

Small Grants 0 $2500.00 $0 

Mentor Program 50 $440.00 $8.80 

Golden Calculator 0 $100.00 $0 

Professor Awards 15 $300.00 $20.00 

Totals 2,075 $10,625.00 $5.12 
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  2008-2009     

Event Attendance Total Cost Cost per person 

Welcome BBQ 375 $500.00 $1.33 

S.F. Dinner 135 $2,250.00 $16.67 

Professional Awards 0 $300.00 $0 

Fall Social Event 40 $200.00 $5.00 

NAESC 4 $500.00 $125.00 

IT Week BBQ 450 $700.00 $1.56 

IT Night Out 160 $300.00 $1.88 

Freshmen Kickoff 50 $200.00 $4.00 

Mentor Program 100 $250.00 $2.50 

Small Grants 0 $1,000.00 $0 

ITSB Kickball 70 $250.00 $3.57 

Grill  0 $700.00 $0 

Fall Career Fair 0 $500.00 $0 

Totals 1,384 $7,650.00 $3.72 

 

  2007-2008     

Event Attendance Total Cost Cost per person 

Welcome BBQ 375 $671.37 $1.79 

S.F. Dinner 60 $2,686.00 $44.77 

Professional Awards 0 $300.00 $0 

Fall Social Event 15 $118.55 $7.90 

NAESC 2 $389.74 $194.87 

IT Week BBQ 450 $700.00 $1.56 

IT Night Out 160 $250.00 $1.56 

Freshmen Kickoff 0 $0 $0 

Mentor Program 40 $100.00 $2.50 

Small Grants 0 $1,000.00 $0 

ITSB Kickball 0 $0 $0 

Grill  0 $0 $0 

Fall Career Fair 0 $0 $0 

Totals 1,102 $6,215.66 $4.63 
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Description of Impact at a 10 Percent Reduction in Fees Request 

 
A ten percent reduction in the Council of College BoardsÕ fees request would impact our ability to fund 
all programs and in some cases, would also prevent the developing of new programmatic efforts.  Below, 
each college describes the impact a reduction would have on their operations.   
 
College of Biological Sciences Student Board   

The College of Biological Sciences Student Board relies mainly on student fees for its funding. If the fees 
request were to be reduced by 10% would bring about a struggle for the Student Board. We would not be 
able to offer as large of a proportion of our budget as grants for our various student groups and 
organizations. In addition, the events put on by the Board would have to be re-budgeted and downsized. 
The CBS SB would be challenged and not be able to hold the amount and proficient quality of events that 
have been planned and put on in the past. In order to cope with this struggle to minimize the effects from 
reductions, the board would need to look to other sources for possible fundraising opportunities. 
Currently, the CBS SB is attempting to add new programming event opportunities to the University 
community. In conclusion, by reducing funds the boardÕs efforts would be extremely negatively affected. 
 
College of Design Student and Alumni Board 

A ten percent reduction in fees would require the CDES Student and Alumni Board to offer fewer firm 
tours.  Additionally, reduced funding would impact our agency and firm tours, requiring that not all 
disciplines be able to offer such an experience.  Due to the BoardÕs goal of preparing students to make a 
successful transition from college to career, full funding ensures that this goal is able to be met equally for 
students in all CDES disciplines.   
 
College of Education and Human Development Undergraduate Student Board 

A 10 percent reduction would limit our organizationÕs funding power to our student groups.  Our 
organization is responsible for dispersing the student service fees to up to 11 different student 
organizations under the College of Education and Human Development umbrella.  Student groups within 
our college submit requests for project, activity and events funding.  The Undergraduate Student Board 
will would like to assist as much as possible with the other student groups funding requests, however a 10 
percent reduction would reduce our ability to do so. 
 
We trust that as student leadership group and being part of a college community focused environment that 
we would work hard to secure the funds necessary to help our entire student community to achieve their 
goals around the enhancement of the student experience. We hope to exercise strong partnerships within 
our college as well as campus wide to accomplish our mission of undergraduate student support.  With a 
10 percent reduction in fees we would experience more of a challenge to ensure all of the funding 
necessary to support the goals of our student groups and undergraduate community. 
 

College of Food, Agricultural and Natural Resource Sciences Student Board 
The CFANS Student Board with the result of a 10% decrease in budget would need to create $980.00 in 
more funding, or the cutting of projects.  Realistically, a 10% decrease from our request would likely 
eliminate the Senior Salute event all together (currently budgeted at 890.00).  We would also reduce the 
amount of money spent on the GLBTA film series which we have been asked to co-sponsor.  We do not 
like cutting ties with the organizations that co-sponsor events with us.  Also, the loss the Senior Salute is 
not in the interest of the student community.  The Senior Salute provides a valuable opportunity to help 
students maintain relationships as they graduate from CFANS.  The impact of a ten percent reduction will 
be difficult on the structure of the Board to function in the upcoming year. 
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College of Liberal Arts Student Board 

A 10% reduction in Fees would be incredibly detrimental to the College of Liberal Arts Student Board.  
We strive each year to come up with new ideas and new events.  With a reduction in fees, this may still be 
possible but we would have to eliminate one or more existing events.  Many of our events are recurring 
each year and are very important to the Board and to the college.  Even if we do not add new events each 
year, we work to adapt our existing events based on feedback received from participants.  Our ability to 
respond to this feedback would be greatly inhibited. 
 
Between the economic difficulties, and the change in the CCB funding formula1, our Board will be 
negatively impacted.  It is not a question at this point.  As a result, the Board has decided to be proactive 
about saving funds where we can for the next school year.  This requires a greater responsibility in 
planning, which we are ready to undertake. We feel this is important to maintain the integrity of our 
events for the thousands of students we serve every year. 
 
Specifically, the events that would suffer most would be the Dean's Reception, and the scholarships 
awarded to students and teaching assistants in CLA. 
 

Carlson School of Management Business Board 
Over the past few years, we have greatly depended on CCB funds to help boost the amount of disposable 
funds we have to operate our programs and events.  However, as a result of a recent increase in disposable 
funds from the Dean and Assistant Dean of Carlson, CCB funds do not account for over half our budget 
like it has in the past.  However, these funds are still highly beneficial, because the Carlson School 
population has increased dramatically over the past three years by nearly 50%. 
 
A ten percent reduction in fees would still allow us to function, but would directly decrease the 
effectiveness and depth of programs. We attempt to run a fiscally responsible government that allocates 
money into opportunities that have the most profound impact on the greatest number of individuals as 
possible. With increasing number of members and participation, all expenses directly related to 
participation, such as food, are increasing as well.  These expense increases are being absorbed by finding 
lower cost entertainment events as well as spending the savings we have accumulated, and we have 
maintained all our events.  However, a reduction in fees requested would result in having to eliminate 
programs and events, such as Seasonal Festivities and possibly 85% of the food associated with Breakfast 
with Business Board, because of the high ratio of food costs.  This would bring our expense totals from 
$14,970 to roughly $13,705.  Unfortunately, these events build great camaraderie, as well as feedback on 
how students view our organizations success. 
 

Institute of Technology Student Board 

The IT Student Board relies entirely on student fees for funding.  A reduction of ten percent in fees would 
be a difficult challenge to cope with since the events that the board hosts have shown at least a stable 
number of participants or in many cases a steady increase of participants every year.  Before making 
reductions to large impact events such as the BBQs, the Networking Event and the Student Faculty 
Dinner, the board would be faced with reducing the number of small grants to other IT student groups and 
reducing or eliminating our food expenses (which could easily lead to scheduling and attendance 
problems since meetings are held over dinner). Yearly budgets have barely allowed for the required 
budget savings to be carried over from year to year, a strong indication that the IT Student Board is 
already operating near budget threshold. 
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Our current goals are to introduce a few events to expand the influence of the IT Student Board in the 
college of IT.  In the 2008-2009 academic year ITSB continued programs from previous years which 
were highly successful and implemented two new programs which ITSB believes are extremely beneficial 
to the IT community and the greater community.  Without adequate funding the Networking Event and 
Mentor Program may need to be discontinued or placed on hold.  This would dampen the strides ITSB is 
seeking to make to increase involvement in IT and the University and its greater emphasis on community 
outreach.   
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Appendix A: CEHD Undergraduate Majors and Programs Included Under Undergraduate Student 

Board Umbrella Organization 

 

The CEHD USB also serves as the governing body for all of the CEHD undergraduate student 
organizations and clubs.  The goal of the college is to have a student group or club representing all 11 of 
our undergraduate majors and programs which are listed below: 
 
1) Association of Students in the College of Education and Human Development (ASEHD) 
2) Business and Marketing Education 
3) Family Social Science Roundtable 
4) Foundations of Education (Early Childhood, and Elementary Education) 
5) Human Resource Development   
6) Kinesiology  
7) Pre-Physical Therapy Club   
8) Recreation, Park, and Leisure Studies 
9) Sport Studies 
10) TRIO Student Board 
11) Youth Studies 
*The bolded names are groups or clubs that have already been established. 

 

Established Organization Descriptions 
 
Association of Students in the College of Education and Human Development (ASEHD) 

The Association of Students in the College of Education and Human Development (ASEHD) is an 
undergraduate student organization that gives students the opportunity to meet education and human 
development undergraduate students in the college, learn about careers in education and human 
development, and participate in education and human development community service activities.   
 
The organization focuses on three visions: Professional development, community service, and social 
events.  Throughout the school year, students are required to give the organization thirty hours of service 
by participating in professional development and community service and activities.  Students in our 
organization have the chance to give back to the community by volunteering at such places at the Ronald 
McDonald House, Gillette ChildrenÕs Hospital, Harriet Tubman Center, etc.  ASEHD also provides 
workshops that could help students in their professional advancements by offering graduate school essay 
writing workshops, resume workshops, as well as inviting speakers from different graduate schools within 
the University to offer students the chance to learn about furthering their education.   Community service 
and professional development are highly emphasized in the organization, but it is also important for our 
members to get to know their peers and people who are in the same program as them.   
 
The Association of Students in the College of Education and Human Development want their students to 
be well rounded and be prepared when going off into the work force or furthering their education in 
graduate school.  By offering different and diverse options to their students, ASEHD allows students to 
get involved in the community and the University. 
 
For the past several years, ASEHD served as the student board for the former College of Education 
and Human Development.  However, in the transition of the College, it seemed appropriate that the 
group continue many of their activities and goals related to community service and professional 
development.   It was decided that a new student board would be created, and 
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ASEHD would focus their energies on community service and professional development for their 
members.   
 
Family Social Science Roundtable 

The Family Social Science Roundtable is an academic organization established to create a sense of 
identity within Family Social Science Department, provide networking opportunities, promote healthy 
relationships, provide hands on experience in community service, and encourage socialization with peers 
and faculty.  The group engages in volunteer services and social interaction within the major.   

 
Pre-Physical Therapy Club 

The Pre-Physical Therapy Club works to educate students about the field of physical therapy and provide 
a sense of community among students with this career interest.  The activities of this group comprise of 
informational meetings that will educate students about the physical therapy field. In addition, there will 
be community involvement/volunteering and fun social gatherings to allow students to get to know one 
another. The Pre-Physical Therapy club will strive to build unity amongst students with the same career 
interests by helping students build networks and creating a stronger academic environment. The group 
focuses on the field of physical therapy and helps acknowledge students of the steps needed to 
successfully obtain this career path. 
 
TRIO Student Board 

The TRIO Student Advisory Board was developed to encourage TRIO students to take leadership roles 
within the college, to get involved in community service activities and to help improve the campus 
climate for low-income students, first generation college students, students of color and students with 
disabilities.   (Registration Pending) 
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Appendix B: Additional Details Regarding CSOM and IT Fee Requests 

 

The Carlson School of Management, College of Food, Agricultural and Natural Resource Sciences, and 
the Institute of Technology have included additional detail regarding the changes in their budgets and fees 
requests from previous years, details about these changes follow. 
 
Carlson School of Management 

 
Our student service fees request is slightly smaller than last yearÕs request, falling from $6000 to $4,850.  
This is due to a new source of income generated from the Dean and Assistant Dean.  However, in order to 
continue growing with the amount of events and services we feel necessary to provide to the student 
body, we still look for student service fees to help our cause. 
 
Institute of Technology 

 

For the 2009-2010 school year our request is an increase from the previous yearÕs funding, but it accounts 
for several new events that ITSB is working to coordinate.  Much of the fee request will be used to sustain 
the already robust list programs and activities, but a sizeable portion will be directed toward the creation 
of some new programs that will add to the rich heritage of IT Student Board.  Programs such as the High 
School Mentor Program and IT Networking Event were new in the 2008-2009 school year and were 
highly successful.  It is the goal of ITSB to continue these enrichment programs and develop new 
programs to further the mission of ITSB in the University community.  The current request of funding for 
ITSB is $10,625.00. 
 

College of Food, Agricultural and Natural Resource Sciences Student Board 
 
In 2008-2009 as a result of the CCB funding structure, the CFANS Student Board received only $3963.94 
while having requested $10,400.  The effects have caused the CFANS college to sponsor the largest 
portion of the Fall BBQ ever.  Also, the Senior Salute, which is/was one of our nicest events for the 
seniors saw a budget decrease upwards of 70%.  The CFANS Student Board has been very fortunate in 
the 2008-2009 year to be partnered with organizations that had the financial stability to keep its programs 
running.  The CFANS Student Board is requesting $9800.00 for next year.  We are requesting slightly 
less than last yearÕs proposal. 
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Student Organization Name: Council of College Boards
INCOME ACTUAL PROJECTED REQUEST

2007-2008 2008-2009 2009-2010
Student Services Fees 44,651.82$  61,479.19$      71,655.00$    
Foundations
Corporations 2,300.00$    3,150.00$        3,150.00$      
Individual Contributions 100.00$          100.00$         
Fundraising Measures 4,350.00$    4,200.00$        4,300.00$      
In-Kind Support 6,617.34$        17,435.00$    
Investment Income
Grants Internal to UM (i.e. Administrative, Coke) 3,394.75$    8,000.00$        7,000.00$      
Grants External to UM
Carry-Over from Previous Year 10,948.00$  6,955.66$        8,850.00$      

Total Income 63,750.57$  90,502.19$      112,490.00$  

OPERATI ONAL EXPENSES ACTUAL PROJECTED REQUEST
2007-2008 2008-2009 2009-2010

Salaries, Wages, and Stipends 3800 3000 3000
Insurance, Benefits, Taxes
Consultants / Professional Fees 15 15 25
Travel
Food 1451.25 1275 1850
Equipment 125 935 200
Supplies 1135 1545 1215
Printing and Copying 485.84 475 450
Telephone and Fax 500 600 600
Postage and Delivery 25
Rent and Utilities
In-Kind Expenses
Other 467.81 497.81 2150

Total Operational Expenses    7,979.90$    8,367.81$        9,490.00$      

PROGRAMMING EXPENSES* ACTUAL PROJECTED REQUEST
2007-2008 2008-2009 2009-2010

Food 22,559.00$  26,229.20$      31,875.00$    
Room Rental 7,546.00$    9,225.00$        14,285.00$    
Advertising 5,075.00$    7,010.00$        9,000.00$      
Entertainment 3,210.00$    3,045.00$        5,245.00$      
Travel 2,071.00$    6,550.00$        6,720.00$      
Other 15,556.02$  20,180.00$      31,715.00$    

Total Programming Expenses    56,017.02$  72,239.20$      98,840.00$    

GRAND TOTAL EXPENSES 63,996.92$  80,607.01$      108,330.00$  

Difference (Income Less Expenses) (246.35)$  9,895.18$   4,160.00$  

BUDGET
Complete the sections below, as it applies to your organization

Shaded sections are formulas and should not be changed

2/12/2009



2008-2009 Student Organization Student Services Fees Request
University of Minnesota - Twin Cities

* For the Programming/Project expenses, organizations 
must provide a breakdown of the programming/projects 
that comprise the total costs listed above. In turn, the 
!"#$%&$'()*$+,%-,(##./-0+,%1')23!$)%!2!$!*%"45$(55$"+$
to the totals listed for each item. The 
Programming/Project breakdown sheet is provided on 
the next page and should be duplicated for each 
individual program/project.  Breaking down your 
%,-(/.6(2.%/3!$+,%1')2!$(/5$!"++4'#'/2./-$7.2*$
narrative pages could alleviate the need to compile this 
information for the fees committee at a later date.

2/12/2009



Student Org Name Council of College Boards
Name of Program Student Group Grants
 
Food -$          
Room Rental -$          
Advertising -$          
Entertainment -$          
Travel -$          
Other (Grants) 1,600.00$  

Program Total: 1,600.00$  

Narrative: !"#$%&'('&)'*+%)$'%&),-'.)%/0"*-%011'*&%2344%5.%6*".)&%)$")%789%"115:5")'-
organizations can apply for. The grants go towards various individual student group programs such as
featured speakers at a group meeting, medical supplies to distribute to overseas clinics, and planting
oftrees at the Itasca Biological Station and Laboratories.

Student Org Name Council of College Boards
Name of Program Biocommons
 
Food -$          
Room Rental -$          
Advertising -$          
Entertainment -$          
Travel -$          
Other (Upgrades/Upkeep) 500.00$     

Program Total: 500.00$     

Narrative: 85070((0.&%5&%)$'%';#:,&5<'%789%,.-'*6*"-,")'%:0,.6'%5.%=00&%>0?'*%)$")
is taken care of by the board. The room offers students the chance to study, hang out and relax with their
fellow colleagues in a relaxed, cozy environment 24 hours a day, seven days a week. The room currently
features comfortable furniture but the board plans to add more furniture, improve the computers within the
room, and keep the maintenance of the room up.

Student Org Name Council of College Boards
Name of Program Marketing/Website/Polos
 
Food -$          
Room Rental -$          
Advertising -$          
Entertainment -$          
Travel -$          
Other (Materials and Polos) 300.00$     

Program Total: 300.00$     

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010



Narrative: >$'%&),-'.)%/0"*-%0@'*")'&%5)&%0?.%?'/&5)'%)0%6'.'*")'%#0((,.5#")50.
between students and the board. Each member will get their polo when joining the board to designate who
the members of the board are and to ensure that students can find their representatives. Finally the board
attends several activities fairs for both CBS and University groups and hands out materials to inform
students about board activities.

Student Org Name Council of College Boards
Name of Program Fall Welcome Event
 
Food 50.00$       
Room Rental -$          
Advertising 20.00$       
Entertainment -$          
Travel -$          
Other (Specify) -$          

Program Total: 70.00$       

Narrative: This event officially serves as the board’s welcome to all CBS students back
to campus. In 2008, the board held an ice cream social in which 150 students came through BioCommons
lounge in an hour. We are anticipating increased attendance at a similar event next year.

Student Org Name Council of College Boards
Name of Program Got Research?/Symposium
 
Food 250.00$     
Room Rental -$          
Advertising 200.00$     
Entertainment 50.00$       
Travel -$          
Other (Specify) -$          

Program Total: 500.00$     

Narrative: Got Research is one of the CBS Student Board’s signature event. Its primary
focus is to introduce lower division students on how they can get involved with research by focusing on
current student research along with faculty research. This event annually reaches around 200 students.
In 2009, we expect the event to be reformatted into a mini research symposium in which more upper
classmen can participate and to allow for more students to attend. This event will also allow more
camaraderie between the different grades within CBS as upper classmen can share their undergraduate
experiences.

Student Org Name Council of College Boards
Name of Program CBS Upperclassmen Networking Event

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010



 
Food 100.00$     
Room Rental -$          
Advertising 50.00$       
Entertainment 50.00$       
Travel -$          
Other (Specify) -$          

Program Total: 200.00$     

Narrative: To increase camaraderie and communication between upperclassmen, a
networking event is being proposed for 2009 so that students can interact with their fellow students both on
a personal and professional level. We expect around 100 students to attend such an event.

Student Org Name Council of College Boards
Name of Program CBS SnoFest
 
Food 100.00$     
Room Rental 50.00$       
Advertising 50.00$       
Entertainment 50.00$       
Travel -$          
Other (Specify) -$          

Program Total: 250.00$     

Narrative: A.%5)&%15*&)%B'"*+%9.01'&)%"#)'-%"&%"%@*'C15.":&%#':'/*")0*B%?''D%)0%65<'
students the chance to relax before finals. The event featured hot chocolate served every morning in
Minneapolis and Saint Paul by the CBS departments and allowed students to interact with their professors
on a personal level. The event wrapped up with bowling and billiards in Goldy’s Gameroom. The board is
expecting the weeklong celebration between students to expand in 2009 with ice skating and Hollidazzle
Parade trips.

Student Org Name Council of College Boards
Name of Program GRE to PHD
 
Food 200.00$     
Room Rental -$          
Advertising 100.00$     
Entertainment 100.00$     
Travel -$          
Other (Prizes) 100.00$     

Program Total: 500.00$     

Narrative: GRE to PhD is the student board’s other educational event. Many of CBS
students are pursuing health careers so this event is directed towards students who want to go on to

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010



graduate school for their major. This event focuses on the steps students need to take to enter a graduate
program, including various tests and applications.

Student Org Name Council of College Boards
Name of Program Biodays
 
Food 400.00$     
Room Rental 150.00$     
Advertising 150.00$     
Entertainment 100.00$     
Travel -$          
Other (Specify) -$          

Program Total: 800.00$     

Narrative: CBS’s weeklong biology celebration, BioDays acts to unite all CBS students
and CBS student organizations in events that promote biology and education. Previous events have
included tug of war versus the Institute of Technology, CBS Townhall, trivia nights, and team sports. In
2009 we will kick off the week with the 5K Run for Research and will have a medallion hunt along with other
events to build community spirit within CBS.

Student Org Name Council of College Boards
Name of Program 5K Run for Research
 
Food -$          
Room Rental -$          
Advertising 500.00$     
Entertainment -$          
Travel -$          
Other (Specify) -$          

Program Total: 500.00$     

Narrative: CBS Student Board is partnering with the 5K Run for Research for the first
year in 2009. The board will help put on the event and encourage more students to participate as CBS is
primarily a research college. All proceeds go to charity research and will be the kickoff event to CBS’s
BioDays week.

Student Org Name Council of College Boards
Name of Program Relay for Life
 
Food -$          
Room Rental -$          

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010



Advertising -$          
Entertainment -$          
Travel -$          
Other (Registration) 80.00$       

Program Total: 80.00$       

Narrative: Colleges Against Cancer sponsors the annual Relay for Life event in spring.
This year the student board will have a team composed of its members but will also be open to anyone in
the college who doesn’t have their own team to join to help raise money towards cancer awareness.

Student Org Name Council of College Boards
Name of Program CBS Student/Faculty Dinner
 
Food 400.00$     
Room Rental 150.00$     
Advertising 150.00$     
Entertainment -$          
Travel -$          
Other (Specify) -$          

Program Total: 700.00$     

Narrative: A new event, this event will feature a roundtable event in which students will
be able to eat a different course of each dinner with different faculty members by rotating tables
throughout the night. This event will allow for students to network with each other and also with different
faculty and staff throughout the college.

PROGRAM BREAKDOWN 2009-2010



Student Org Name CCB
Name of Program Career Fair
 
Food -$          
Room Rental 800.00$    
Advertising 350.00$    
Entertainment -$          
Travel -$          
Other (Professional Organizer/System) 3,500.00$ 

Program Total: 4,650.00$ 

Narrative: The annual "Architecture, Interior Design, and Landscape Architecture
Career Fair" involves 40+ firms/organizations with over 250 undergraduate, graduate, and recent alumni attending. 
Students network and learn about career opportunities in their fields of interest.  The fair also offers students a
chance to enhance professional development and knowledge of industry and career options.

Student Org Name Council of College Boards
Name of Program Mentor Program
 
Food 3,200.00$ 
Room Rental 1,000.00$ 
Advertising 100.00$    
Entertainment 850.00$    
Travel 200.00$    
Other (Awards/Materials) 750.00$    

Program Total: 6,100.00$ 

Narrative: >$'%70::'6'%01%E'&56.%F7E'&G%1"#5:5)")'&%".%"..,":%@*06*"(%)$")%$':@&%/*56$)
students grow professionally by matching them with a mentor in their field of study. Together, mentoring pairs create
individualized action plans which help students with career exploration, experiential learning, networking, and skill
building. The time commitment for mentors and students is approximately two hours per month and is determined by
the mentor and student during initial meetings.

Student Org Name Council of College Boards
Name of Program Career Tours and Panels
 
Food 1,000.00$ 
Room Rental -$          
Advertising 100.00$    
Entertainment -$          
Travel 2,700.00$ 
Other (parking for professionals) 350.00$    

Program Total: 4,150.00$ 

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010



Narrative: College to Career programs offer a variety of experiential opportunities that
extend learning beyond the classroom and support the transition from college to career. Students participate in tours
and activities that allow them to network with alumni, professionals, and employers in their field with the opportunity to
explore alternate career paths and develop skills and knowledge that foster professionalism and thoughtful career
planning. CDes alumni from the students’ academic programs often hosted the tours and activities.

Student Org Name Council of College Boards
Name of Program CDes Dirty Laundry Events
 
Food 675.00$    
Room Rental 500.00$    
Advertising 150.00$    
Entertainment 60.00$      
Travel -$          
Other (Specify) -$          

Program Total: 1,385.00$ 

Narrative: >$'%70::'6'%01%E'&56.%9),-'.)%80"*-%$0&)&%/')?''.%)?0%".-%10,*%E5*)B
Laundry events a year.  The students invite two local design practitioners to be interviewed about their best and worst
design experience on the job.  The events are held in the evenings and generally have an audience of 60-75 people.
The events are free to all U of M students.  Light snacks are served.

Student Org Name Council of College Boards
Name of Program CDes Graduating Student Exhibition and Reception
 
Food 1,800.00$ 
Room Rental -$          
Advertising 3,300.00$ 
Entertainment 600.00$    
Travel -$          
Other (Exhibit installation, materials, cable rental, programs)2,950.00$ 

Program Total: 8,650.00$ 

Narrative: >$5&%"..,":%'<'.)%".-%"?"*-&%#'*'(0.B+%$0&)'-%/B%)$'%9),-'.)%".-%H:,(.5
Board and the College, celebrates new graduates and reflects the professional quality of work done by students
of the college. The exhibition is held in Rapson Hall, on the East Bank campus, and each participating student is
represented by one work. Included will be students from Architecture, Clothing Design, Environmental Design,
Graphic Design, Housing Studies, Interior Design, and Retail Merchandising. The exhibit will feature projects such
as poster presentations of research, 3-D projects of clothing and architectural designs, and PowerPoint presentations
displayed digitally of their design process.

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010



The annual "Architecture, Interior Design, and Landscape Architecture
Career Fair" involves 40+ firms/organizations with over 250 undergraduate, graduate, and recent alumni attending. 

>$'%70::'6'%01%E'&56.%F7E'&G%1"#5:5)")'&%".%"..,":%@*06*"(%)$")%$':@&%/*56$)
students grow professionally by matching them with a mentor in their field of study. Together, mentoring pairs create
individualized action plans which help students with career exploration, experiential learning, networking, and skill
building. The time commitment for mentors and students is approximately two hours per month and is determined by

PROGRAM BREAKDOWN 2009-2010
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PROGRAM BREAKDOWN 2009-2010



College to Career programs offer a variety of experiential opportunities that
extend learning beyond the classroom and support the transition from college to career. Students participate in tours
and activities that allow them to network with alumni, professionals, and employers in their field with the opportunity to
explore alternate career paths and develop skills and knowledge that foster professionalism and thoughtful career

>$'%70::'6'%01%E'&56.%9),-'.)%80"*-%$0&)&%/')?''.%)?0%".-%10,*%E5*)B
Laundry events a year.  The students invite two local design practitioners to be interviewed about their best and worst
design experience on the job.  The events are held in the evenings and generally have an audience of 60-75 people.

>$5&%"..,":%'<'.)%".-%"?"*-&%#'*'(0.B+%$0&)'-%/B%)$'%9),-'.)%".-%H:,(.5
Board and the College, celebrates new graduates and reflects the professional quality of work done by students
of the college. The exhibition is held in Rapson Hall, on the East Bank campus, and each participating student is

Graphic Design, Housing Studies, Interior Design, and Retail Merchandising. The exhibit will feature projects such
as poster presentations of research, 3-D projects of clothing and architectural designs, and PowerPoint presentations
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Student Org Name Council of College Boards
Name of Program General Meetings (Officers)
 
Food 800.00$     
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 800.00$     

Narrative: 85C?''D:B%)$'%0115#'*&%('')%10*%"%I%J%$0,*&%)0%-5&#,&&%,@#0(5.6%"#)5<5)5'&%".-
plan the general meeting.  On the alternate Bi-week, the meeting is open to all undergraduates in CEHD. The meetings take
place throughout the entire academic year. The past pattern is that membership and meeting attendance increases in the
spring.

Student Org Name Council of College Boards
Name of Program General Meetings (ASEHD)
 
Food 180.00$     
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 180.00$     

Narrative: >$'%H9!KE%6*0,@%('')&%".%"<'*"6'%01%L%)5('&%10*%I%J%$0,*%('')5.6&%)0
discuss upcoming activities and plan the general meeting.  The meetings take place throughout the entire academic year.

Student Org Name Council of College Boards
Name of Program Student Leadership National Conference
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel 3,600.00$  
Other (Specify) -$           

Program Total: 3,600.00$  
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Narrative: >$'%M.-'*6*"-,")'%9),-'.)%80"*-%@:".&%)0%&'.-%")%:'"&)%)$*''%0115#'*&%)0%)$'
Student Leadership National Conference in Orlando FL.  The cost is for airfare, conference fee, student leadership
certificate program, hotel accommodations and food when not covered by the conference fees. Upon completion of the
conference participation, the student leaders are granted a certificate and then plan to have student panel presentation to
the college community.

Student Org Name Council of College Boards
Name of Program Funding Requests for CEHD Student Groups
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Requested Funds by Student Groups) 1,000.00$  

Program Total: 1,000.00$  

Narrative: >$'&'%"*'%1,.-&%&')%"&5-'%)0%/'%*'N,'&)'-%/B%)$'%0)$'*%#0::'6'%&),-'.)
organizations.  The board works closely with the student groups and clubs of the college in co-sponsorship of various
activities and events.

Student Org Name Council of College Boards
Name of Program ASHED Donations/Community Service
 
Food 250.00$     
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Books and Gifts) 200.00$     

Program Total: 450.00$     

Narrative: H9!KE%)"D'&%@"*)%5.%(".B%#0((,.5)B%&'*<5#'%"#)5<5)5'&O%%90('%';"(@:'&%"*'P
Adopt-a-family for Thanksgiving, Month of Kindness, and Read Across America.  For some of these events, we provide
food, toys, money, or a helping hand.

Student Org Name Council of College Boards
Name of Program ASEHD Supplies
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Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Paper, marker, and fees) 50.00$       

Program Total: 50.00$       

Narrative: Examples of supplies are paper and markers. Also, this covers our SAO
registration fee of $25.

Student Org Name Council of College Boards
Name of Program Homecoming Breakfast
 
Food 400.00$     
Room Rental -$           
Advertising 25.00$       
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 425.00$     

Narrative: >$'%M98%&@0.&0*&%"%K0('#0(5.6%8*'"D1"&)%10*%)$'%'.)5*'%7!KE%#0((,.5)BO
The cost is for doughnuts, juice and supplies (cups and napkins).

Student Org Name Council of College Boards
Name of Program New Student Welcome Event
 
Food 500.00$     
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 500.00$     

Narrative: The USB co-sponsors with the college and GRADSEHD, a New Student
Welcome event. The USB helps with the cost of food from D’Amico Catering. The event is to welcome our new students and
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encourage students to get connected to college and campus resources.  It is also an event to help students become aware
of different engagement opportunities and the importance to get involved in their college community.

Student Org Name Council of College Boards
Name of Program Spring Ice Cream Social
 
Food 200.00$     
Room Rental -$           
Advertising 15.00$       
Entertainment -$           
Travel -$           
Other (Eating Supplies) 35.00$       

Program Total: 250.00$     

Narrative: >$'%M98%&@0.&0*&%"%9@*5.6%A#'%7*'"(%90#5":%)0%@*0(0)'%#0((,.5)B%?5)$5.
the college.  This event provides an opportunity for the students, staff and faculty to briefly get together in a social capacity.
The cost is for ice cream, bowls, spoons, napkins and some advertisement signs. 

Student Org Name Council of College Boards
Name of Program Soup Kitchen Volunteers
 
Food 100.00$     
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 100.00$     

Narrative: >$'%M98%?5::%@"*)5#5@")'%"&%<0:,.)''*&%")%"%:0#":%&0,@%D5)#$'.%5.%#0((,.5)B
service efforts.  Funds will be used to purchase aprons for the volunteers and other materials in support of involving CEHD
students in this community service event.  The USB hopes to make this an annual event that takes place several times
during the year.

Student Org Name Council of College Boards
Name of Program End of Year Party
 
Food 550.00$     
Room Rental 100.00$     
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Advertising 50.00$       
Entertainment 100.00$     
Travel -$           
Other (Specify) -$           

Program Total: 800.00$     

Narrative: >$'%M98%?5::%&@0.&0*&%".%!.-%01%B'"*%/"&$%)0%#':'/*")'%"%B'"*%01
accomplishments for the undergraduate student community.  This event will help to solidify a sense of community in
celebration of jobs well done for the year.  We work to try help foster an environment where students can enhance their
educational experience through celebration and having some fun. The cost is for food, entertainment and room rental. 

Student Org Name CCB
Name of Program SAO Re-Registration
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) 25.00$       

Program Total: 25.00$       

Narrative: SAO Re-registration consists of simply a one-time fee of $25 to register the
CEHD Student Board as a Student group at the University of Minnesota.
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Student Org Name CCB
Name of Program Student Faculty Board Planning Retreat
 
Food 135.00$       
Room Rental 25.00$         
Advertising -$            
Entertainment -$            
Travel 20.00$         
Other (Specify) -$            

Program Total: 180.00$       

Narrative: The Student Faculty Board Planning Retreat allows the new student board to 
become acquainted and start planning for the upcoming year.  

Student Org Name CCB
Name of Program Fall BBQ
 
Food 1,500.00$    
Room Rental 200.00$       
Advertising 200.00$       
Entertainment -$            
Travel -$            
Other (Club Displays, Banners, etc.) 1,000.00$    

Program Total: 2,900.00$    

Narrative: The Fall BBQ is a campus-wide event to welcome all students and kick-start
a new academic year. This event is co-sponsored with the college and we work closely with
the Dean and other college administrators. In 2008, the majority of this event was paid for by
the college.

Student Org Name CCB
Name of Program Borealis Night of Excellence
 
Food -$            
Room Rental 250.00$       
Advertising -$            
Entertainment -$            
Travel -$            
Other (Awards) 120.00$       

Program Total: 370.00$       

Narrative: The Borealis Night of Excellence provides an opportunity for students, faculty,
administrators and alumni to connect and recognize outstanding achievements within the college.  
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This event is co-sponsored by the CFANS Alumni Board. We support with prizes and room rental,
and the alumni board covers all food costs.  In addition, we provide a gift for the outgoing student
board in recognition of their hard work throughout the previous year in office.  

Student Org Name CCB
Name of Program Commencement
 
Food -$            
Room Rental 150.00$       
Advertising 90.00$         
Entertainment 150.00$       
Travel 150.00$       
Other (Speaker) 480.00$       

Program Total: 1,020.00$    

Narrative: The CFANS Student Board assists the Dean in the facilitation and sponsorship
of commencement activities.  We determine various potential speakers for the event and make
contacts with candidates, as well as assist the college in ensuring the commencement has
reputable speakers that are reflective of the student body. We provide funding support for this
speaker in terms of their fees and additional expenses.

Student Org Name CCB
Name of Program CFANS Week
 
Food 500.00$       
Room Rental 200.00$       
Advertising 300.00$       
Entertainment -$            
Travel -$            
Other (Specify) 400.00$       

Program Total: 1,400.00$    

Narrative: CFANS Week is a five-day event that recognizes all clubs on the St. Paul
campus; we feature four or five clubs each day.  This event is for the entire campus and we
host events throughout various campus buildings and on the mall.

Student Org Name CCB
Name of Program Senior Salute Brunch
 
Food -$            
Room Rental 250.00$       
Advertising 240.00$       

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010



Entertainment -$            
Travel -$            
Other (Prizes) 400.00$       

Program Total: 890.00$       

Narrative: The CFANS Student Board co-sponsors this event with the CFANS Alumni
Board.  The Senior Salute Brunch recognizes the seniors and give them a warm welcome into
the University of Minnesota Alumni.  The CFANS Alumni Board takes care of the cost of food.

Student Org Name CCB
Name of Program Borlaug Food and Fund Drive
 
Food 150.00$       
Room Rental -$            
Advertising 210.00$       
Entertainment -$            
Travel -$            
Other (Specify) -$            

Program Total: 360.00$       

Narrative: This program recognizes Norman Borlaug – an esteemed alumni and Nobel
Prize winner – for his research and development which led to more food for millions of hungry people
across the world.  We promote this program for several weeks and collect canned goods and
monetary donations.  In addition, we work with Second Harvest and have a cross-departmental
challenge for whoever is able to raise the most money and host a celebration party for the winning
department.

Student Org Name CCB
Name of Program Club Development Program
 
Food 415.00$       
Room Rental 250.00$       
Advertising 75.00$         
Entertainment 220.00$       
Travel 50.00$         
Other (Specify) -$            

Program Total: 1,010.00$    

Narrative: The Club Development Program will provide leadership development and a
recognition event for club leaders.  It will prepare new leaders for the upcoming year and will assist
them in understanding and developing the various resources available within the college and
University.  We will also have distinguished alumni, faculty, and other community leaders speak at this
event.  This new program will be held in collaboration with the CFANS Alumni Board.

Student Org Name CCB
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Name of Program GLBTA Film Series
 
Food -$            
Room Rental 400.00$       
Advertising -$            
Entertainment -$            
Travel -$            
Other (Specify) -$            

Program Total: 400.00$       

Narrative: A film series that CFANS Student Board Co-sponsors with the GLBTA group.
There are 3 films a year with the CFANS Student Board only being responsible for room rental.



Student Org Name Council of College Boards
Name of Program Art Fair
 
Food 300.00$     
Room Rental 200.00$     
Advertising 200.00$     
Entertainment -$           
Travel -$           
Other (Awards) 1,000.00$  

Program Total: 1,700.00$  

Narrative: The College of Liberal Arts Art Fair is an annual event where we invite artists
of any kind from across the college to participate.  We reserve event space in either Regis or Coffman to display
many types of art including paintings, drawings, sculptures, and photographs.  We have three different
categories, for which visitors vote on their favorite pieces; the winner of each wins a monetary prize.

Student Org Name Council of College Boards
Name of Program Awards Banquet
 
Food 2,000.00$  
Room Rental 1,000.00$  
Advertising -$           
Entertainment -$           
Travel -$           
Other (Awards) 3,000.00$  

Program Total: 6,000.00$  

Narrative: Our Awards Banquet is an annual event that we are trying to grow.  We invite
the Dean and several other administrators to eat and mingle with the board, as well as the recipients of several
scholarships that we give away.

Student Org Name Council of College Boards
Name of Program CLA 5K
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Awards) 2,000.00$  

Program Total: 2,000.00$  
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Narrative: The CLA 5K is an event that is not actually hosted by CLASB but we
contribute financially because we feel it is an important event for the college.  Each year they pick a new cause
to donate all proceeds to. 

Student Org Name Council of College Boards
Name of Program CLA Penny Wars
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Materials and Awards) 200.00$     

Program Total: 200.00$     

Narrative: CLA Penny Wars is our one event that is dedicated to faculty and staff.  We
distribute jars to various offices around Johnston Hall and the winning office receives a prize from us. 
The proceeds are donated to charity.

Student Org Name Council of College Boards
Name of Program Departmental Student Organizations
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Grants) 2,000.00$  

Program Total: 2,000.00$  

Narrative: Each year Departmental Student Organizations within the College of Liberal
Arts may come to the Student Board one time each year and receive financial support of $200.

Student Org Name Council of College Boards
Name of Program Eat, Meet, & Greet
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Food 1,200.00$  
Room Rental -$           
Advertising 300.00$     
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 1,500.00$  

Narrative: Each month the CLA Student Board hosts open forum events where CLA
Students can come and eat pizza with us and share their concerns about the college.  It is an open and informal
event and is extremely important to us in finding out what students want.  As these events are paramount to
achieving our objectives for the year, we are trying to expand this event to reach out to more students within CLA.

Student Org Name Council of College Boards
Name of Program Food for Thought
 
Food 2,300.00$  
Room Rental -$           
Advertising 100.00$     
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 2,400.00$  

Narrative: We host our Food for Thought events once or twice each semester.  We
choose a restaurant and ask students to invite a professor or Teaching Assistant.  These events help students
get to know faculty on a more personal level.

Student Org Name Council of College Boards
Name of Program Majors Fair
 
Food 300.00$     
Room Rental 700.00$     
Advertising 200.00$     
Entertainment -$           
Travel -$           
Other (Materials and Give-aways) 1,100.00$  

Program Total: 2,300.00$  

Narrative: Our annual Major Fair is our largest event of the year.  We have
representatives from each department across the college to meet with students who are still in the major

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010



exploration process.  We have give-a-ways for students who meet and speak with more than one department.

Student Org Name Council of College Boards
Name of Program Recruitment
 
Food 200.00$     
Room Rental -$           
Advertising 100.00$     
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 300.00$     

Narrative: Each fall we have a recruitment event where we send out advertising materials
and invite any interested or curious CLA students to meet with us and see if they’d like to join.  We usually provide
pizza to those who come.

Student Org Name Council of College Boards
Name of Program Intramurals
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment 200.00$     
Travel -$           
Other (Specify) -$           

Program Total: 200.00$     

Narrative: Board members participate in intramural sports each year.  Again, we feel that
having a team creates a stronger bond among members and makes succeeding in our goals easier and more
rewarding.

Student Org Name Council of College Boards
Name of Program Improvisation
 
Food -$           
Room Rental 500.00$     
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Advertising 200.00$     
Entertainment -$           
Travel -$           
Other (Awards) 200.00$     

Program Total: 900.00$     

Narrative: Each year the board hosts an Improvisation event on West Bank for students
to participate in.  The audience votes on the best and the winner receives a financial prize.

Student Org Name CCB
Name of Program Retreats
 
Food 300.00$     
Room Rental 3,800.00$  
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 4,100.00$  

Narrative: Twice per year the Board gets together to spend time with each other.  Right
after the recruitment event we go on a one-day team-building event.  During the spring semester we go on an
overnight trip to encourage the group to build stronger relationships; we feel it is very important to know each
other well and be comfortable with one another to succeed in our mission.

Student Org Name CCB
Name of Program Dean's Reception
 
Food 1,500.00$  
Room Rental 200.00$     
Advertising -$           
Entertainment 300.00$     
Travel -$           
Other (Specify) -$           

Program Total: 2,000.00$  

Narrative: This is a new event that we would like to put into place for the 2009-2010
school year.  The Dean of CLA has shown interest in simply meeting with some of the students in the current
undergraduate student body.  This would be some kind of social event for the Dean to get to know students in
CLA on a more personal level.
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Student Org Name CCB
Name of Program Carlson's Got Talent
 
Food 450.00$      
Room Rental 500.00$      
Advertising 100.00$      
Entertainment 400.00$      
Travel -$            
Other (Prizes) 300.00$      

Program Total: 1,750.00$   

Narrative: This event is done in order to create a sense of community.  Students have the
opportunity to audition with various talents (dancing, singing, bands, etc.) and
then perform in front of many of their fellow classmates at the event.  The first
ever event had over 120 students in attendance and we project an attendance
of over 250 students in attendance next year.  This is a result of improved
advertising, a larger student population, and experience gained from a
successful first year.

Student Org Name CCB
Name of Program Fall Retreat
 
Food 50.00$        
Room Rental -$            
Advertising -$            
Entertainment 25.00$        
Travel -$            
Other (Planning Materials) 10.00$        

Program Total: 85.00$        

Narrative: This retreat helps Business Board members build a stronger organizational
sense of unity.  Each year the event and its location may change, but past
retreats have been help at Hotels, YMCA Camps, or outdoor venues.  It allows
the Board to revisit the mission statement, current goals and aspirations, and
build camaraderie and passion for the year ahead.

Student Org Name CCB
Name of Program Finals Survival Event
 
Food 50.00$        
Room Rental -$            
Advertising 25.00$        
Entertainment -$            
Travel -$            
Other (School Materials) 100.00$      

Program Total: 175.00$      
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Narrative: This event is held bi-annually to help students cope with finals week and relieve
in effective and productive ways.  It also helps to communicate with the student
body and advertise for our organization.

Student Org Name CCB
Name of Program Volleyball Tournament
 
Food 200.00$      
Room Rental 400.00$      
Advertising -$            
Entertainment -$            
Travel -$            
Other (T-Shirts) 500.00$      

Program Total: 1,100.00$   

Narrative: This event is held once a year to kick off Business Week, and is open to all
Carlson students as a way to interact beyond the confines of the classroom.
It builds camaraderie and teamwork among students.  Also, this event
sponsorship shows Business Board's ongoing commitment to making Business
Week a continued success at the Carlson School by providing the week with
enough financial resources to operate successfully.

Student Org Name CCB
Name of Program Seasonal Festivities
 
Food 400.00$      
Room Rental -$            
Advertising -$            
Entertainment 350.00$      
Travel -$            
Other (Decorations) 350.00$      

Program Total: 1,100.00$   

Narrative: This typically consists of many small events: creating holiday cards for
shut-ins, Halloween trick or treat tables, Valentine's Day card making, pumpkin
carving, etc.  These activities provide students an outlet to creatively express
themselves between classes and easily donate some holiday spirit to those who
are less fortunate.  It also helps business board to advertise and speak with
students.

Student Org Name CCB
Name of Program Service Projects
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Food 50.00$        
Room Rental 150.00$      
Advertising 100.00$      
Entertainment -$            
Travel -$            
Other (Service Materials) 250.00$      

Program Total: 550.00$      

Narrative: The service committee facilitates many service projects throughout the year.
As a reward, during our last service event, called "Trash and Pizza," we offer
pizza to the service committee and any volunteers who help pick up trash on
the West Bank.  The committee also plans on organizing events, such as
Zoo-Boo and Ronald McDonald House.

Student Org Name CCB
Name of Program T-Shirts
 
Food -$            
Room Rental -$            
Advertising 625.00$      
Entertainment -$            
Travel -$            
Other (Specify) -$            

Program Total: 625.00$      

Narrative: Business Board purchases T-shirts for all members each year.  The shirts cost
roughly $10-$12 each.  They advertise for Business Board as well as the other
Carlson student organizations and help create awareness for the board.

Student Org Name CCB
Name of Program CSOM's Price Is Right
 
Food 500.00$      
Room Rental 500.00$      
Advertising 100.00$      
Entertainment 200.00$      
Travel -$            
Other (Prizes) 500.00$      

Program Total: 1,800.00$   

Narrative: This event is done as a way to connect all Carlson organizations and students,
with over 300 students involved, and easily being one of our largest events of
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the year.  We put on Price Is Right styled games and prizes, and it allows
everyone to be involved and build camaraderie, while relieving stress before
midterms.  In addition, it allows us to advertise our goal of building a cohesive
student body.

Student Org Name CCB
Name of Program CSOM Buddies Program
 
Food 700.00$      
Room Rental 200.00$      
Advertising 100.00$      
Entertainment 500.00$      
Travel -$            
Other (Awards/Supplies) 500.00$      

Program Total: 2,000.00$   

Narrative: The buddies program is an informal mentorship program between current
Carlson students and freshman/transfer students.  The program allows
upperclassmen to disperse the lessons they have learned in Carlson and help
freshmen transition into a successful career at the University of Minnesota.
The program is run by members of Business Board and puts on multiple events
throughout the year.  Our coordinators aim for 75 buddy pairs, with those who
do exceptional work together, being recognized during Business Week with
awards.

Student Org Name CCB
Name of Program Dean's Forum - Round Table Discussion
 
Food 100.00$      
Room Rental -$            
Advertising 50.00$        
Entertainment -$            
Travel -$            
Other (Forum Materials) 100.00$      

Program Total: 250.00$      

Narrative: The Dean's Forum is one of our most beneficial events held throughout the
year.  It allows students to have a casual dinner with the Dean and Assistant
Dean of Carlson.  We usually hold 3-4 per year and order pizza or
sandwiches.  The event is an excellent way to facilitate communication between
the administration and the students, and student attendance has increased
dramatically, as a result of new policy changes and the addition of a new
building.

Student Org Name CCB
Name of Program Spring Retreat
 
Food 150.00$      
Room Rental 150.00$      
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Advertising -$            
Entertainment 200.00$      
Travel -$            
Other (Planning Materials) 120.00$      

Program Total: 620.00$      

Narrative: This is an annual retreat that honors the significant efforts of many members
while also utilizing the time to set goals and look forward into the following
school year.  The retreat serves as an effective way to evaluate the past year
and prepare for the future.  With new committees forming, policies changing,
increasing population of students, and a new building, this allows for us
to prepare key action steps necessary for preparing for a successful
Fall Semester of the following year.

Student Org Name CCB
Name of Program Leadership Appreciation Night
 
Food 400.00$      
Room Rental 500.00$      
Advertising 100.00$      
Entertainment -$            
Travel -$            
Other (Awards) 200.00$      

Program Total: 1,200.00$   

Narrative: This brings students together for food and recognition.  The event is held at the
end of the year in the Carlson Private Dining Room.  It gives students a chance
to not only socialize, but build a greater sense of community within the school
by recognizing successful organizations.

Student Org Name CCB
Name of Program Organization Fair
 
Food 100.00$      
Room Rental 200.00$      
Advertising 50.00$        
Entertainment -$            
Travel -$            
Other (Specify) -$            

Program Total: 350.00$      

Narrative: Gives students an opportunity to explore the different opportunities that they
have to get involved within the Carlson school.  Each organization sets up a
booth in order to inform students about their organization's mission and
programs.  Business Board facilitates the event, providing food, and also
sets up their own booth.
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Student Org Name CCB
Name of Program Freshmen Success Forum
 
Food 200.00$      
Room Rental 70.00$        
Advertising 50.00$        
Entertainment -$            
Travel -$            
Other (Prizes) 300.00$      

Program Total: 620.00$      

Narrative: This event welcomes freshman to Carlson.  They are given the opportunity to
meet their fellow classmates, teachers, and Carlson staff.  This event also
gives freshmen the chance to see all of the organizations and resources that
Carlson has to offer, providing for a great spring-board into a successful
career at the University of Minnesota as early as possible.

Student Org Name CCB
Name of Program Business Week Sponsorship
 
Food -$            
Room Rental -$            
Advertising -$            
Entertainment -$            
Travel -$            
Other (Sponsorship) 1,000.00$   

Program Total: 1,000.00$   

Narrative: Business Board helps sponsor Business Week, an annual tradition at CSOM.
Business Week provides many social and professional events over the course
of the week.  The Business Week Planning committee helps operate a
$15,000+ budget.  The committee does not receive any stipends and there
are no incentives for students or individuals to help.  All money is spent on
programming.

Student Org Name CCB
Name of Program NCAA Bracket Tourney
 
Food -$            
Room Rental -$            
Advertising -$            
Entertainment -$            
Travel -$            
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Other (Awards) 200.00$      

Program Total: 200.00$      

Narrative: The bracket tourney allows for students to compete with each other by trying
to predict the winners of the Men's Basketball Tournament Winners.  We air
the games in the student lounge and post current leaders over the course of the
tournament.  We also award prizes to the top three finishers.  The event has
shown great success and provides a fun opportunity for students to compete
with one another.

Student Org Name CCB
Name of Program CSOM Major Fair
 
Food 50.00$        
Room Rental -$            
Advertising 50.00$        
Entertainment -$            
Travel -$            
Other (Specify) -$            

Program Total: 100.00$      

Narrative: The major fair helps students enrolled in the business school learn more about
the majors offered within CSOM.  We bring in current students, faculty,
professionals from the field, and student organizations to inform students
about what they can expect while pursuing a specific major.

Student Org Name CCB
Name of Program Business Board Social Committee
 
Food 250.00$      
Room Rental -$            
Advertising 75.00$        
Entertainment 675.00$      
Travel -$            
Other (Specify) -$            

Program Total: 1,000.00$   

Narrative: The social committee puts on several social events open to CSOM throughout
the year.  Past events have included skating at the depot, bowling at Coffman,
comedy shows at local venues, and CSOM nights at Gameworks.  The event
helps give a sense of community to the school and an opportunity for students
to interact outside of the school in an effective way.
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Student Org Name CCB
Name of Program Breakfast with Business Board
 
Food 330.00$      
Room Rental -$            
Advertising 50.00$        
Entertainment 65.00$        
Travel -$            
Other (Specify) -$            

Program Total: 445.00$      

Narrative: Business Board sets up a table in the lower atrium and provides a continental
breakfast.  This time is used to receive feedback on Business Board's
awareness, the success of our events, and what we can do to further
represent/satisfy the student body.
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Student Org Name Council of College Boards
Name of Program Registration Fee
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Fee) 25.00$       

Program Total: 25.00$       

Narrative: This fee is assessed to the Institute of Technology Student Board when
reregistering as an active student group with the University.

Student Org Name Council of College Boards
Name of Program Activities Fair
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Fee) 20.00$       

Program Total: 20.00$       

Narrative: This fee is assessed to the Institute of Technology Student Board in order to
have a table at the annual activities fair.  This event allows ITSB to recruit new members and gain
exposure throughout the University.

Student Org Name Council of College Boards
Name of Program IT Fall Welcome Barbeque
 
Food 500.00$     
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Grill Rental) 200.00$     

Program Total: 700.00$     

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010



Narrative: The Welcome BBQ greets incoming and returning students to the University
through a free BBQ that allows freshman to meet other freshmen and upper classmen from diverse
backgrounds.  This event serves as an opportunity for ITSB to recruit new members and to make
ourselves known to IT students.  The BBQ is held in the courtyard behind Lind Hall and has always
been a popular event.

Student Org Name Council of College Boards
Name of Program General Meetings
 
Food 1,200.00$  
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 1,200.00$  

Narrative: The Institute of Technology Student Boards holds bi-weekly general meetings
(approximately 15 meetings a year).  These meetings are the main focus of the group and allow all
members of the college as well as other student groups within IT to get together and collaborate on
event and activities and other items pertinent to the University and specifically, IT.  Typically pizza is
provided at these events and helps to attract new members.

Student Org Name Council of College Boards
Name of Program Student-Faculty Dinner
 
Food 1,750.00$  
Room Rental 250.00$     
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 2,000.00$  

Narrative: The IT Student- Faculty Dinner is an event where students are able to meet
with professors in a semi-formal, out-of-classroom setting.  This gives students a chance to talk about
classes, research, or anything on their mind with professors in a relaxed atmosphere.  One faculty
member from every IT department attends so that students can match up with a professor from their
major.  This event has been held for many years and has always been an enormous success.
Through this event, we promote enhanced interaction between students and professors by inviting a
speaker to share their experience.  This year the venue has been changed from the Campus Club to
the Great Hall to increase attendance without increasing costs.

Student Org Name Council of College Boards
Name of Program Networking Event
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Food 1,750.00$  
Room Rental 250.00$     
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 2,000.00$  

Narrative: This event was new in 2008.  Leaders from every student group in IT were
invited to attend this program as well at the deans and some administrators in IT.  This event was
designed to promote collaboration between student groups in the college and so the students could
meet the administration.  The hope is that by knowing who to contact within the administration, the
student organizations will be able to obtain funding, guidance and other resources more easily and
effectively from the IT administration and also be able to work with other student groups to plan events
and activities for all members of the college.

Student Org Name Council of College Boards
Name of Program Social Event
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Various Fees) 400.00$     

Program Total: 400.00$     

Narrative: The IT Student Board plans a social event for members each semester.  Each
event is budgeted for $200.  This event allows the members the opportunity to get together in a social
setting and bond.  This event is open to all members of the college and the specific activity is decided
at general meetings.  Past events have included bowling in Goldy's Gameroom and attending a Twins'
game.

Student Org Name Council of College Boards
Name of Program IT Week BBQ
 
Food 500.00$     
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Grill Rental) 200.00$     

Program Total: 700.00$     

Narrative: This event is usually hosted in conjunction with IT Week.  It allows students
a break from classes and an opportunity to socialize as well as serves as great advertising for ITSB
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and as a recruiting tool.  We also have members of the IT Alumni Society as well as IT faculty come
and help work the BBQ so that the members of ITSB and students can interact with them and get to
know them better.  This event is open to all University students and is held in the courtyard behind Lind
Hall.

Student Org Name Council of College Boards
Name of Program Active Member Dinner
 
Food 240.00$     
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 240.00$     

Narrative: This event rewards members of ITSB who have made a positive impact on
the organization, college and University.  It is typically held in the spring and is a nice wrap up to the
academic year.

Student Org Name Council of College Boards
Name of Program Small Grants
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Grants) 2,500.00$  

Program Total: 2,500.00$  

Narrative: The Institute of Technology Student Board budgets this money to give to
other student organizations within the college for use for their activities and programs.  This year a
new distribution process is being implemented.  Three grants of $500 each and five grants of $200
each will be awarded.  Student groups submit an application detailing what their group does and how
the money would be allocated.  The ITSB then reviews the applications and vote to determine the
funding distribution.  These grants are awarded at the beginning of Spring Semester and are intended
to be used that semester and the following Fall Semester.

Student Org Name Council of College Boards
Name of Program Mentor Program
 
Food -$           
Room Rental 240.00$     
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Advertising -$           
Entertainment -$           
Travel -$           
Other (Materials) 200.00$     

Program Total: 440.00$     

Narrative: The Mentor Program introduces metro area high school students to
engineering and the Institute of Technology.  The high school students are invited to campus and
meet with current students and attend information sessions on each major within IT.  The students
engage in a fun, engineering based activity and are given a tour of campus.  This is an all day event
so materials for the activity are purchased with the money budgeted for this event.  The college
engineering students have the opportunity to share their own experiences while the high school
pre-engineering students are in the process of applying to college and thinking critically about their
future career path.   This program engages current IT students in the community while promoting
University of Minnesota programs to future prospective students.

Student Org Name Council of College Boards
Name of Program Golden Calculator
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Gift Certificate) 100.00$     

Program Total: 100.00$     

Narrative: The Institute of Technology Student Board sponsors the "Golden Calculator"
event during IT Week.  The "Golden Calculator" is a scavenger hunt for a golden calculator which is
hidden somewhere in an IT building on campus.  The winner of the scavenger hunt is typically
awarded with a $100 gift certificate to the University Bookstore.  This event is always done in
conjunction with IT Week during Spring Semester.

Student Org Name Council of College Boards
Name of Program Professor Awards
 
Food -$           
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Awards) 300.00$     

Program Total: 300.00$     

Narrative: ITSB sponsors yearly professor awards to recognize outstanding educators in
the Institute of Technology.  The awards are presented at a dinner during IT Week.  The money is
used to purchase and engrave the awards that are given to the professors.
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