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Collegians For A Constructive Tomorrow - CFACT 

 

January 23, 2009 
 
 

Fees Request for 2009-2010 Academic Year 

 

 

 

 

1316 4th Street SE Unit #202 Minneapolis, MN  55414 
Address     
 
612-378-8821  651-731-9103  oreil034@umn.edu 
Phone  Fax   Email 

 
 
 

ÒWe acknowledge that the fees committee does not award actual dollars, but rather a penny fee that earns 
dollars based upon student enrollment levels. Any differences between anticipated and actual income 

resulting from changes in enrollment are the responsibility of the  
student organization, not of the fees committee.Ó  

 
 

                  Quinn OÕReilly                                   Alex Pongratz 
              Preparer’s Name Here                 Co-Preparer’s Name Here 

 
 
Is your organization an IRS 501 (c)(3) not-for-profit?  Yes _X____ No ________   
If yes, please provide proof of your organizationÕs 501(c)(3) status. 
THE FEES ADVISOR HAS CFACTÕS INCORPORATON DOCUMENTS ON FILE.  PLEASE 
ADVISE IF NEW COPIES ARE NEEDED.  501c3 FEDERAL TAX ID:  71-0897550 

 
Funds are being requested for (check all that apply): 

 
General Operating Support __X_____     Start-Up Costs __________  Capital ___________ 
Project / Program Support ___X_____     Technical Assistance _____ Other (List) ______________  
                   

Budget 

 

Dollar Amount Requested        $ 100,000.00     
Total Annual Organization Budget       $ TBD*     
Total Project Budget (Apart from General Operating)          $ 50% estimated ÐTBD**  
 
* The total budget for the region for the next school year is still developing.  A full accounting will not be available until July of 2009. 
** CFACT has fixed administrative costs that do not exceed 50% of the minimum check-off fee estimate.  Dollars above the minimum 
expectation plus other regional funding will increase the percentage share of projects and programs beyond 50%. 
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Narrative 

 
Please use the following guidelines to provide a description of your organization: 
! Brief summary of organization history, including date of establishment 
 
What is CFACT? 

 
• Collegians For A Constructive Tomorrow is a national network of local student activists 

working together in the spirit of fellowship for constructive use of our resources. 
 
• CFACT is on the cutting edge of todayÕs environmental and consumer debate.  Working 

closely with its sister organization, the Washington D.C. Ð based Committee For A 
Constructive Tomorrow; CFACT is an independent, non-profit campus group dedicated 
to educating students about a variety of important public-interest issues.  The national 
CFACT group was formed in 1985.   The local University of Minnesota and the Upper-
Midwest regional board were founded in 2001.  CFACT-UMN received a 
refuseable/refundable fee for the past six years at the University of Minnesota.   

 

What does CFACT believe? 

 
• CFACT strongly believes most consumer and environmental problems can best be met 

and overcome by unleashing the power of the free-enterprise system and the ingenuity of 
science and technology.  The pioneering spirit of AmericaÕs great inventors helped give 
us everything from modern medicine and bountiful harvests to planes, trains, and 
automobiles.  CFACT asserts this same bold spirit can now provide adequate supplies of 
food, energy, and essential resources to a growing world population, while at the same 
time solving such current concerns as air and water pollution, endangered species, 
consumer protection, and toxic waste disposal. 

 

• Nature and people are best served by liberty, free markets, and private property.  Our 
constructive philosophy affirms our right to enjoy and use our natural resources. 
Constructivism is an ethical obligation for responsible use and conservation of our land 
and home.   

 

What are some of CFACT’s Key Issues? 
 

Clean Air and Water Ð As pollution remains a troublesome concern in some communities, 
flexible and local approaches offer the best solution, and anti-pollution efforts should be 
reviewed to ensure they reflect sound science. 

 
Saving Wildlife Ð To protect endangered species, policies that encourage landowner cooperation, 
respect private property rights, and utilize market-based incentives should be pursued wherever 
possible. 
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 Energy Ð CFACT supports the expanded use of such renewable sources as solar, wind, and 
geothermal wherever practical.  CFACT believes that domestic coal, nuclear, oil, and natural gas 
are essential for a stable economy and maintains that much scientific uncertainty remains over 
the theory of global warming. 

 

Safe Food Ð The careful use of agricultural chemicals, as well as food irradiation and agriculture 
biotechnology, is critical to ensuring a safe, healthy, and abundant global food supply. 

 
Garbage Disposal Ð A locally tailored combination of new landfills, voluntary recycling and 
source reduction, and waste-to-energy incinerators can easily manage AmericaÕs trash. 

 
Land Stewardship Ð CFACT upholds the ethic of stewardship of the land, to help people create 
value, protect the sustainability of that protection, and leave that land in a productive state for 
generations to come.  Boy Scouts put it nicely when they say, ÒLeave it better than how you 
found itÓ.    
 
Landlord/Tenant Relationships Ð CFACT believes that landlords and tenets must have equal 
footing to protect the property of both, preserve the privacy of the tenant, and ensure a mutually 
beneficial relationship between each group. 
 
Governmental Regulation Ð CFACT strongly affirms that limited government, lower taxes, and 
industry competition not only offer consumers the highest quality goods at the lowest prices, but 
also spur economic growth that is the single most important factor for a healthy environment. 
 
What Does CFACT Do? 

 

Education:   We contribute to the Marketplace of Ideas 
We debate positions to determine the truth 
We hold forums to inform students on pertinent issues 

Participation: We are active in nature, and enjoy it 
We are not ashamed to participate in the environment 
We have fun 

Action:  Campus and community activism is good for our environment 
We have a moral responsibility to practice what we preach 
We leave our environment better than we found 

 
 
! Organization mission / vision statements, inclusive of organizational goals 
 
Vision Statement:  “CFACT, Moving America and the world toward a brighter tomorrow for 

people… and nature too!!” 
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! Describe your organizationÕs relationship with organizations of like mission 
 
The University of Minnesota, through the Student Services Fees Committee, funds many groups 
on campus that provide all or some of the services that CFACT provides.  MPIRG is a particular 
example of a group funded by the SSFC that has been historically at odds, philosophically, with 
CFACT.  What CFACT offers that is different from the groups that have been receiving SSFC 
funds, is the point of view which CFACT approaches similar issues.  CFACTÕs free market and 
technology driven approach to environmental and other social issues is unique to the command 
and control government regulation focus of other SSFC funded groups.  While a student may 
receive the same training, education and benefits by joining CFACT or one of the other SSFC 
funded groups, that student may feel uncomfortable putting his/her time and effort behind ideas 
that s/he does not agree with.  CFACT offers a home to every student who wishes to become 
involved with these types of issues, but does not philosophically agree with the other SSFC 
funded groupsÕ remedies to these issues.  
 
! Illustrate the need for your organization within the university community, inclusive of how your 

organization meets this need 
 
Collegians for a Constructive Tomorrow is a non-profit, non-partisan, student run advocacy and 
education group that gives students the opportunity to participate in the issues, research, and 
public policies revolving around environmentalism and other consumer concerns.  Students in 
CFACT have the opportunity to advocate for free market solutions, counter junk science, and 
promote economic growth.  CFACT also provides an outlet for student activism, student 
leadership, and civic education.     

BALANCING THE MARKETPLACE OF IDEAS  
 
The SSFC currently allows MPIRG access to the Fees process with a Negative Check off system. 
MPIRG, while non-partisan, has consistently pursued a philosophy to environmental and public 
issues that is rooted in left of center ideology. To date, no group other than CFACT has a 
libertarian or conservative philosophy regarding these issues and has received SSFC funding in 
this manner. Up until the Spring semester of 2003, the University of Minnesota had only given 
access to one side of the issues.  Since that time, both CFACT and MPIRG have engaged in a 
debate in the market place of ideas with distinctly different viewpoints.  CFACT brings a free 
market and technology driven philosophy that is often at odds with the philosophy of MPIRG. 
 
For the past 6 years both CFACT and MPIRG had access to the negative check off fee.  For the 
first three years, the SSFC wisely decided to set the optional fee at the same level and let 
students decide the overall budgets of both groups.  For the past three years, the SSFC decided to 
grant MPIRG a boost by giving them a slightly higher optional fee Ð thus blatantly choosing 
MPIRGÕs side and discriminating against CFACTÕs viewpoints and every student who shares 
them.  This year presents a new challenge as MPIRG got their wish (against the desires of MSA, 
GAPSA, CFACT, and the previous SSFCÕs) to scrap the optional fee and make fee funding for 
MPIRG and CFACT mandatory for every student.  Because of this change, any difference 
between CFACT and MPIRGÕs budget must stand a credible test of not being viewpoint biased.  
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It is CFACTÕs hope that the current SSFC will either re-institute the optional check off at equal 
amounts, or at the very least provide equal mandatory funding to CFACT and MPIRG. 
 
 
! Detail the student benefit derived from your organization, whether or not students utilize services 
 
CFACT abides by the University's rules for student organizations.  Any fee-paying student is 
welcome to join.  Students attend organization meetings, administer the local chapter, and 
organize speaking events, debates, workshops, field trips, and information campaigns.  The 
national CFACT makes various research, speakers, and other resources available to the local 
CFACT chapters.  Local CFACT chapters are under no obligation to use resources provided by 
the national CFACT.    The money raised in Minnesota will stay in Minnesota.  The only control 
asserted by the national CFACT is over the use of its name.   
 
CFACT will target students who wish to be active in the campus debate concerning 
environmental issues and other social concerns from a conservative perspective.  Based on 
historical evidence, CFACT expects about 25% of registered students to pay the CFACT fee in 
2008-2009, and 100% to pay in 2009-2010 when the fee becomes mandatory.  The whole 
campus benefits from CFACT creating campus interest, rigorous debate, educational activities, 
and student involvement as CFACT and other groups engage each other in a constructive 
competition of ideas. 
 
! Describe student involvement within your organization 
 
CFACT’s Student Activities 

 

CFACTÕs campus education program relies principally on a growing legion of collegiate 
activists to reach multitudes of their fellow students each year with its exciting, upbeat message.  
Typical campus programs will include: 
 

• Ecology Awareness Ð Students trek out on educational hikes and nature walks, and roll 
up their sleeves for a local anti-litter and other local cleanup programs. 

 
• Environmental Impact Visits Ð Local recycling centers, power plants, and other 

innovative industrial facilities are among the places where CFACT members visit and 
learn. 

 
• Lectures Ð Scientists, public policy experts, and free-market thinkers from near and far 

are brought in to discuss and debate hot environmental and consumer topics of the day. 
 

• Campus Outreach Ð to heighten student awareness and energize campus activism, 
CFACT members hole regular meetings, distribute fact sheets and newsletters, show 
videos, and participate in annual Earth Day events. 
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• Monitoring Public Policy Ð Student activists participate in government meetings at local, 
state, national, and even international level where important environmental issues are 
being deliberated. 

 
The student leaders of the CFACT chapter at the University of Minnesota make all program, 
organization, and activity decisions. Activities concerning finances, taxes, and laws are reviewed 
by CFACT staff to ensure legality and compliance to 501c3 tax laws as defined by the IRS. 
 
CFACT’s Internship Program 

 

CFACT began an internship program during the spring semester of 2007.  While this program is 
new to the Minnesota chapter, a thriving intern program has been in place at the Madison chapter 
since 2004.  As of this writing, there will be 15 interns during the spring semester earning 3-6 
credits.  The internships are structured by field and focus.  Each intern has determined a field 
such as public relations, marketing, organization building and event planning.  The intern then 
chooses a focus, which could be a CFACT issue or a specific deliverable.  Examples from the 
current group of interns includes topics such as academic grading bias, water resources, hunting 
and habitat, free/fair trade, and specific deliverables such as an organizational development plan 
and the production of a professional brochure and other marketing materials.  The internship 
program is structured to provide instruction with hands on application.  The intern will grow in 
experience in their specific field by producing tangible accomplishments within their focus.   
 
The CFACT internship program is an exciting opportunity for the interns who grow and learn by 
being directly involved and by the community as a whole by the products and programming 
provided by the interns.   
 
This represents a significant turning point for the CFACT chapter at the University of Minnesota.  
In years past the Minnesota chapter has been an events based group that sought to present their 
ideas to the campus via the organization of speakers, outings, and other events.  Now CFACT 
combines these events with the hands on experience of the internship program Ð and the success 
was telling.  CFACT noticed a 20% increase in fees participation (that is 20% more students 
volunteered to pay the CFACT fee) when the internship was introduced.  CFACT clearly found a 
need on campus for hands on instruction and successfully filled the gap with the new 
programming emphasis.   
 
The internship model was available to be replicated by the successful program at the University 
of Wisconsin.  The idea is simple, instead of focusing CFACTÕs leaders on event planning; they 
focus on providing an internship, where in turn the interns provide the programming.  This 
allows the CFACT leadership to focus only on the larger, more successful programs, prune out 
the less successful ones, and allow the interns to create many, smaller, less resource intense 
programming.  Thus CFACT has largely phased out the middling events in favor of the large 
defining events and micro events of the interns. 
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This structure provides more direct service and life changing experience for interns, and the 
increased volume of micro events is extremely consistent with ÒTargeting of programs and 
services to the largest number of students consistent with the need.Ó 
 
! State the total amount of your student services fees request. Indicate whether this amount is a 

decrease from last year, an increase from last year, or if this is a first-time request.  
 
CFACT is requesting a $100,000.00.  This amount will be comparable to the amount raised via 
the negative check-off in 2008-2009.   
 
! Indicate at what percentage your organization will operate in the summer of 2009. 
 
CFACT will be 100% operational during the summer of 2009. 
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Organizational Chart 

 
Provide a block diagram that details more clearly your organization structure. The organizational chart 
should provide a clear picture of the reporting structure and student involvement. 
 

 

 

 

 

 

 

 
 

 

 

Performance Report 

 
Use quantitative measures to indicate participation in services and programs within your organization. 
Figures should be used to demonstrate the impact your organization has on campus life: 
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CFACT measures its events through a variety of measures to measure successfulness.  Some 
typical measures include: 
 
Internships:  Both the number and quality of interns and intern events or deliverables are tracked, 
graded, and when appropriate, delivered to the campus as a whole. 
 
Mass Marketing:  Number of people reached through ads placed in established media such as 
Radio K, The Minnesota Daily, The Minnesota Republic, The Wake and other venues. 
 
Grass Roots Marketing:  Includes number of posters posted, billets passed out, banners 
displayed, and any other creative non-traditional marketing strategy. 
 
Direct Contact:  Contacts via phone; email or fax with interested students, faculty and staff is 
recorded. 
 
Event Attendance:  Number of event attendees is recorded for all events. 
 
Distribution of Educational Material:  This includes number of booklets, videos, reports, studies, 
research and other in-depth material distributed to the University Community. 
 
Event Specific Goals:  CFACT attempts put on events that have unique goals.  For instance, the 
River Clean up event successfully retrieved 500-lbs of trash from the Mississippi shoreline on 
the river flats.  Depending on the event, a unique goal may arise that is measured and reported. 
 
! Number of events 
! Participation / Attendance figures 
! Survey results or other methods of evaluation 
 
Please report figures for the previous, current, and requested fiscal years. 

 

Use qualitative measures to depict the evaluative actions of your organization: 
 
! Describe your criteria for success. What does your organization hope to accomplish as a result of its 

activities? Please describe goals for short-term and long-term success. 
! How will your organization determine whether or not its goals have been met? 
! Who will be involved in evaluating your organization? 
! What will be done with any collected evaluation results? 
 
2007-2008:  6 events plus 20 interns and their programming 
 
 

Conservative Awareness Week 

 

The U is a big, liberal campus.  Conservative students often feel left out, unappreciated and 
silenced by the monolithic philosophy from the administration, the faculty, and most of the SSFC 
funded groups.  For one week, CFACT helped conservatives strut their stuff and be proud of 



2009-2010 Student Organization Student Services Fees Request 

University of Minnesota Ð Twin Cities 

Collegians For A Constructive Tomorrow - CFACT 

 

Page 10 of 24 
 

their ideological non-conformity on campus.  Last yearÕs Conservative Awareness Week 
included the following events: 
 

Lt. Col. Mike Bowman – Vets for Freedom 

Lt. Col. Bowman discussed his time in Iraq and his book about proposed solutions in the 
region that is centered on a grassroots, bottom up development of democracy and local 
government. 
 

Candlelight Freedom Vigil 

Several students held a vigil for our troops overseas and in harms way. 
 

Free Trade/Fair Trade Coffee Taste Off! 

CFACT decided to test the tastes of the campus and what flavor came out on top Ð free 
trade or fair trade coffee.  Free trade coffee came out on top in richness, taste, flavor, and 
sanity.  Along with the great tasting coffee CFACT provided information on how it is 
free trade that is helping coffee growers more than the so-called fair trade regime. 

 

Chip Mellor from Institute of Justice – Licensing 

Chip Mellow explained how his organization is helping people across the country, and 
right here in Minnesota, exercise their right to earn a living.  One man in Minnesota 
found he could help his fellow Somali neighbors and earn a living by providing organized 
van rides.  The cab cartel of Minneapolis complained and the city enforced their cab 
licensing on the van rides.  IJ helped this man overturn the cab cartelÕs monopoly and he 
is now free to make a living.  A similar situation happened with a woman who made 
money doing ÔAfrican hair designÕ.  IJ helped her overcome beautician licensing 
requirements of 1000 hours of study, none of which were on African design, so that she 
could continue making a living.  The Federalist Society cosponsored this event. 

 

Lt. Col. Robert ‘Buzz’ Patterson 

Lt. Col. Patterson, a best selling author, spoke on the general state of the conservative 
movement especially in relation to national defense. 

 

Confessions of Academic Conservatives 

University PhD students and professors discussed the muzzling effect of academia and 
the adverse consequences of straying from the orthodoxy of their peers.   

 

 

CFACT Semester Kick-Off BBQ and River Cleanup 

 

CFACT values stewardship of the environment.  More than being responsible for our use of our 
surroundings, we feel an obligation to remedy the environmental carelessness of others.  Putting 
action into our mission statement, CFACT students at the University of Minnesota have adopted 
a segment of the Mississippi River.  For the last 6 years, each semester we pick up trash along 
the riverbanks.  We kicked off our scholastic year of local activism by doing something 
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constructive for our local environment.  We rewarded our helpers and new members with a BBQ 
on the newly cleaned banks of the Mississippi. 
 

P.J. O’Rourke 

 

Every year CFACT hosts a well-known speaker to the University of Minnesota.  Last year we 
sponsored political satirist and best selling author P.J. OÕRourke.  Because the event took place 
during the heat of the primaries, he mostly spoke about the several candidates running for 
President.  Former legislature and leader of the TaxpayerÕs League, Phil Krinkie opened for Mr. 
OÕRourke.  Several legislatures including Sen. Mike Jungbauer were also in attendance.  To pull 
off the event, we organized a coalition of other student groups and local organizations to spread 
the word.  
 

CFACT Internationale! 

 

Every year the national CFACT chapter arranges a trip overseas to attend United Nations, WTO, 
and IMF meetings where third world development policies are debated and discussed.  Interested 
members were informed of an upcoming adventure to Krakow, Poland.  CFACT Ð National 
leaders inspired the students by explaining to them how this travel opportunity could help 
improve the world through this once in a lifetime experience.  In previous years, CFACT took 
students to Bon, Germany; Johannesburg, South Africa; and Montreal, Canada. 
 

Eco Summit 

 

The University of Minnesota played host to CFACT leaders of other schools around the nation, 
as well as staff from CFACT Ð National to plan for the 2008-09 school year, and focus on 
CFACTÕs message and mission statement.  The Summit took place on Lake Namakagon in the 
heart of the Wisconsin Northwoods. The attendees took part in a number of events including a 
miles-long canoe trip down the Brule River and a presentation by the energy lobbyist for the 
Minnesota Chamber of Commerce Mike Franklin about natural gas, wind, and nuclear energies. 
 

 

Intern Events 

 

CFACTÕs interns hold unique events that relate to their field and focus.  These projects, 
determined by CFACT interns touch on issues such as student consumer prices, global warming, 
CFACTÕs Adopt-a-Village program, stewardship, energy, trade, transportation, land 
management, and many other potential topics.  Last year, CFACT grew the internship program 
to 20 students.  These 20 interns were the brains behind several events including presentations by 
Dave Dahl (KSTP meteorologist), Leon Louw (executive director of the Free Market Foundation 
of South Africa), an interview with James Taylor of the Heartland Institute, and a Capitol Rally 
marketing event at which we advertised for our P.J. OÕRourke event. 
 
Event Attendance People Reached Other Measures 
CFACT Kick-off BBQ and River Cleanup 20 800 Trash pick up 
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Conservative Awareness Week 231 25,000  
Eco Summit 20 20  
CFACT Internationale!  25 800  
Major Speaking Event 1,000 300,000+  
CFACT Intern Events 20 35,000 60+ credits 
    
    
Totals 1,335 361,620  
 
 
2008-2009:  13 events plus 30 interns and their programs. 
 
Jonah Goldberg 

 
Jonah Goldberg has become an annual hit every visit to Minnesota and CFACT plans to bring 
him back for a 5th consecutive time.  The presentation will be lively, humorous, and will 
highlight CFACTÕs principles of free market and technological solutions.  And there might be a 
SimpsonÕs reference or two. 
 

Conservative Awareness Week 

 

The U is a big, liberal campus.  Conservative students often feel left out, unappreciated and 
silenced by the monolithic philosophy from the administration, the faculty, and most of the SSFC 
funded groups.  For at least one week, CFACT will help conservatives strut their stuff and be 
proud of their ideological non-conformity on campus.  CFACT will take part in planning a whole 
weeks worth of speakers, activities, and demonstrations on campus.   
  

“Mine Your Own Business” 

CFACT showed the documentary, ÒMine Your Own BusinessÓ, which explores the dark 
side of environmentalism.  By showing a different perspective of the environmental 
movement, CFACT hopes to expand the debate on environmental policies. 
 
Recycling Night 

To go along with CFACTÕs mission of being stewards for the environment, CFACT 
hosted a recycling night at our office.  Many trips were taken out to the recycling bins in 
the parking lot, and we saved approximately half a dumpster from the landfill.   
 
Minnesota State House Debate 

Teaming up with other student organizations (including MPIRG, The Minnesota 
Republic, MSA, U-DFL, and the College Republicans), CFACT hosted the Minnesota 
State House 59B debate in Willey Hall.  Though most of the district falls within the 
confines of the University, many students pay little attention to state level politics.  
CFACT and the other groups worked to make state politics a more pressing issue during 
this election season. 
 
Dinesh D’Souza 
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Best-selling author and renowned commentator Dinesh DÕSouza spoke at the University 
on ÒChristianity, Islam, and the War on TerrorÓ.  Mr. DÕSouza offered attendees a new 
perspective on the history surrounding extremists in the Middle East and possible policy 
decisions to cope with this relatively new development in foreign policy. 
 
Free Trade Coffee Sampling 

 Armed with a balloon arch and free coffee; CFACT tabled in front of Coffman to bring 
to an end Conservative Awareness Week.  Working to draw awareness to the benefits of 
free trade, free Starbucks was handed out to provide students with a fun way to learn 
about trade. Many students, most of whom had never heard of CFACT, stopped by and 
left not only with coffee, but literature as well. Many students had questions for the 
CFACT members, but even those that were hostile in their discussion left admitting that 
everything CFACT stood for made sense. 
 

CFACT Kick-off BBQ and River Cleanup 

 

CFACT values stewardship of the environment.  More than being responsible for our use of our 
surroundings, we feel an obligation to remedy the environmental carelessness of others.  Putting 
action into our mission statement, CFACT students at the University of Minnesota have adopted 
a segment of the Mississippi River.  For the last 7 years, each semester we pick up trash along 
the riverbanks.  We kicked off our scholastic year of local activism by doing something 
constructive for our local environment.  We reward our helpers and new members with a BBQ 
on the newly cleaned banks of the Mississippi. 
 

Major Speaker Event 

 

Every year CFACT likes to host a well known speaker to the University of Minnesota.  Next 
yearÕs leadership and scheduling concerns will shape the selection of the speaker.  In the past 
CFACT has hosted such luminaries as ABCÕs John Stossel, rocker Ted Nugent, P.J. OÕRourke, 
and other high profile speakers. 
 

CFACT Internationale! 

 

Every year the national CFACT chapter arranges a trip overseas to attend United Nations, WTO, 
and IMF meetings where third world development policies are debated and discusses.  We will 
present previous international meetings CFACT has attended and preview the upcoming 
international adventure. 
 
Conservative Poker Night 

 
To kick off the Fall semester, CFACT hosted our first annual Conservative Poker night.  A fun 
night was had by all, who shared a common bond of pizza, poker, and conservatism.  The event 
helped show conservatives that they arenÕt alone, and promoted CFACT to a new audience. 
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Roy Spencer 
 
CFACT will help expand the knowledge of global warming when hosting acclaimed scientist Dr. 
Roy Spencer at the University of Minnesota this spring.  Dr. Spencer has authored numerous 
weather and climate research articles in scientific journals, and has provided congressional 
testimony several times on the subject of global warming.  Dr. Spencer is the author of the New 
York Times bestseller, "Climate Confusion: How Global Warming Hysteria Leads to Bad 
Science, Pandering Politicians, and Misguided Policies that Hurt the Poor" 
 
Free Trade Campaign 
 
Beginning in Spring 2009, CFACT will embark on a campaign to promote Òfree tradeÓ on 
campus.  Through demonstrations, speakers, and films, CFACT will bring the facts of free trade 
to the University of Minnesota community.  Working with economics professors, CFACT will 
help teach campus the wonders of free trade.  Following the education movement, the campaign 
will move into activist mode, gaining student supporters through petitions and free trade rallies.  
CFACT hopes to present the facts and support of students to the MSA in order for a Òfree trade 
campusÓ resolution to be passed.     
 

Eco Summit 

 

The University of Minnesota will play host to emissaries of the other schools of the Upper 
Midwest Region of CFACT, as well as staff from CFACT Ð National to plan for the 2009-10 
school year, and focus on CFACTÕs message and mission statement. 
 
Power Plant Expedition 

 
CFACT will visit a nearby power plant to learn about the advances in energy technology and 
possible ways to make the generation of energy more environmentally friendly. 
 
CFACT Movie Night Series 

 
To relax after major events, CFACT members gather in a social setting to watch movies related 
to CFACT topics.  The first film on CFACTÕs Òmust watchÓ list was ÒExpelledÓ, Ben SteinÕs 
movie exploring academic freedom.  Though it didnÕt fare well at the box office, all in 
attendance gave it glowing reviews. 
 
Semester Kick-Off 

 
To start the Spring semester, CFACT will be hosting a celebration and information night at 
Coffman.  As a way of relaxing before classes pick up full steam, CFACT will host an 
informational fun night to gain new members and welcome back returning members. 
 
Third World Development Forum 
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Kelvin Kemm is a Technology Strategy Consultant who specializes in third world development.  
By educating on the smartest and best ways of helping the third world develop, Mr. Kemm will 
help attendees understand potential policies to benefit the worldÕs poor. 
 

Intern Events 

 

CFACTÕs interns will each hold a unique event that relates to their field and focus.  These 
projects will be determined by future CFACT interns but could include issues such as student 
consumer prices, global warming, CFACTÕs SEFED program, stewardship, energy, trade, 
transportation, land management, and many other potential topics.  CFACT plans to grow the 
internship program to 30 students.  These 30 interns will be responsible for a myriad of 
deliverables from issue fact sheets, speaker presentations, debates and round table discussions, 
arranging tours of local power and recycling plants, expeditions to ecologically important sites, 
gathering data and surveys from fellow students, and various demonstrations and other programs 
throughout the semester. 
 
Event Attendance People Reached Other Measures 
CFACT Kick-off BBQ and River Cleanup 20 800 Trash pick up 
Conservative Coming Out Week 700* 25,000  
Dinesh DÕSouza 150 20,500  
Upper Midwest Regional Eco Summit 20 20  
CFACT Internationale!  25 800  
Major Speaking Event 1,000 300,000+  
CFACT Intern Events 30/100** 100,000*** 90+ credits 
Free Trade Campaign 200 50,000  
Dr. Roy Spencer 100 10,000  
Power Plant Expedition  30 30  

CFACT Movie Series 40 40  

Semester Kick-Off 50 12,500  

Conservative Poker Night 50 10,000  

Third World Development Forum 30 100,000  

    

    

    

    

    

    

Totals 2,515 629,690  

*Includes attendance at all events hosted during the week. 
** The first number represents the number of interns and the second number is the projected attendance at 
intern events.  These events are meant to be highly specialized and attract a smaller number of 
participants. 
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*** This number is speculative at this point, but due to the large number of communication interns this 
semester, many of the deliverables will focus on gaining broader attention from various media sources, 
thus allowing the internÕs projects to be broadcast to a very large audience. 
 
 
! Describe your criteria for success. What does your organization hope to accomplish as a result of its 

activities? Please describe goals for short-term and long-term success. 
 
CFACTÕs criteria for success include event attendance, people reached, information handed out, 
people on CFACTÕs email list, number of interns and active members.  CFACTÕs activities hope 
to accomplish a greater awareness and knowledge of environmental and consumer issues that 
concern students at the University of Minnesota.  CFACT is interested in debunking many of the 
myths that permeate the one-sided debate on environmentalism and offer alternative solutions 
that do not restrict individual freedom or liberty while still providing a cleaner environment for 
everyone.   
 
CFACTÕs long-term goal is to change the mindset of most students that only left leaning activists 
and ideas can be environmentally and consumer friendly.  It is CFACTÕs goal that conservative 
ideas of liberty and freedom will be given equal standing in the market place of ideas.  To 
achieve this long-term goal, CFACT will pursue the short-term goals of expanding membership, 
presenting alternative ideas of freedom and liberty through the UniversityÕs forums for speech, 
and engaging the left leaning proponents of environmentalism in a constructive debate of ideas. 
 
! How will your organization determine whether or not its goals have been met? 
 
CFACT sets goals for each of its events, the internship program, and for the year as a whole.  At 
the end of each school year, the outgoing and incoming student leaders review the results of the 
previous year and discusses whether goals were met, why they were or not, unexpected factors, 
strengths, weaknesses, opportunities, and threats.  After this discussion and analysis, CFACT 
makes adjustments and sets new goals going forward into the future.  
 
If CFACT sees a larger percentage of students not paying the voluntary check-off fee to CFACT, 
it will be clear that we are not providing a service to the satisfaction of students.  This built in 
feedback mechanism will always be a powerful message to CFACT when they are doing well or 
failing by increasing or decreasing in funding participation.   
 
! Who will be involved in evaluating your organization? 
 
CFACTÕs student leaders, staff, and every one on CFACTÕs mailing list will be invited to discuss 
and evaluate CFACT.  However, the most important of all will be the students who have the 
ability to opt out of the CFACT fee. 
 
! What will be done with any collected evaluation results? 
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Evaluation results will be incorporated into the next yearÕs plan for continued improvement and 
effectiveness.  This information will be available in CFACTÕs office to anyone who pays the 
CFACT fee. 
 
 
2009-2010 Plan 
 
Jonah Goldberg 

 
Jonah Goldberg has become an annual hit every visit to Minnesota and CFACT plans to bring 
him back for a 6th consecutive time.  The presentation will be lively, humorous, and will 
highlight CFACTÕs principles of free market and technological solutions.  And there might be a 
SimpsonÕs reference or two. 
 

Conservative Awareness Week 

 

The U is a big, liberal campus.  Conservative students often feel left out, unappreciated and 
silenced by the monolithic philosophy from the administration, the faculty, and most of the SSFC 
funded groups.  For at least one week, CFACT will help conservatives strut their stuff and be 
proud of their ideological non-conformity on campus.  CFACT will take part in planning a whole 
weeks worth of speakers, activities, and demonstrations on campus.  Potential events include 
headlining speakers, free trade information pamphlets, free trade coffee sampling, recycling 
fests, and many others. 
  
 

CFACT Kick-off BBQ and River Cleanup 

 

CFACT values stewardship of the environment.  More than being responsible for our use of our 
surroundings, we feel an obligation to remedy the environmental carelessness of others.  Putting 
action into our mission statement, CFACT students at the University of Minnesota have adopted 
a segment of the Mississippi River.  For the last 8 years, each semester we pick up trash along 
the riverbanks.  We kick off our scholastic year of local activism by doing something 
constructive for our local environment.  We reward our helpers and new members with a BBQ 
on the newly cleaned banks of the Mississippi. 
 

Major Speaker Event 

 

Every year CFACT likes to host a well known speaker to the University of Minnesota.  Next 
yearÕs leadership and scheduling concerns will shape the selection of the speaker.  In the past 
CFACT has hosted such luminaries as ABCÕs John Stossel, rocker Ted Nugent, P.J. OÕRourke, 
and other high profile speakers. 
 

CFACT Internationale! 
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Every year the national CFACT chapter arranges a trip overseas to attend United Nations, WTO, 
and IMF meetings where third world development policies are debated and discusses.  We will 
present previous international meetings CFACT has attended and preview the upcoming 
international adventure. 
 
Conservative Poker Night 

 
Due to the success of the inaugural event, CFACT will host its second annual ÒConservative 
Poker NightÓ as a way to welcome back students and to promote CFACT. 
 
Free Trade Campaign 
 
Beginning in Spring 2009, CFACT will embark on a campaign to promote Òfree tradeÓ on 
campus.  Through demonstrations, speakers, and films, CFACT will bring the facts of free trade 
to the University of Minnesota community.  Working with economics professors, CFACT will 
help teach campus the wonders of free trade.  Following the education movement, the campaign 
will move into activist mode, gaining student supporters through petitions and free trade rallies.  
CFACT hopes to present the facts and support of students to the MSA in order for a Òfree trade 
campusÓ resolution to be passed.     
 

Eco Summit 

 

The University of Minnesota will play host to emissaries of the other schools of the Upper 
Midwest Region of CFACT, as well as staff from CFACT Ð National to plan for the 2010-11 
school year, and focus on CFACTÕs message and mission statement. 
 
Power Plant Expedition 

 
CFACT will visit a nearby power plant to learn about the advances in energy technology and 
possible ways to make the generation of energy more environmentally friendly. 
 
CFACT Movie Night Series 

 
To relax after major events, CFACT members gather in a social setting to watch movies related 
to CFACT topics.  The first film on CFACTÕs Òmust watchÓ list was ÒExpelledÓ, Ben SteinÕs 
movie exploring academic freedom.  Though it didnÕt fare well at the box office, all in 
attendance gave it glowing reviews.  Other films on the CFACT radar include ÒIndoctrinate UÓ, 
various environmental ÒSouth ParkÓ episodes, and ÒNot Evil, Just wrongÓ. 
 
Third World Development Forum 

 

By bringing in world experts, CFACT hopes to bring awareness to the plight of the worldÕs poor, 
and help to chart a new course in public policy.  CFACT cares deeply about the worldÕs poor, 
and hopes to bring common sense solutions to help ease their plight. 
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Intern Events 

 

CFACTÕs interns will each hold a unique event that relates to their field and focus.  These 
projects will be determined by future CFACT interns but could include issues such as student 
consumer prices, global warming, CFACTÕs SEFED program, stewardship, energy, trade, 
transportation, land management, and many other potential topics.  CFACT plans to grow the 
internship program to 30 students.  These 30 interns will be responsible for a myriad of 
deliverables from issue fact sheets, speaker presentations, debates and round table discussions, 
arranging tours of local power and recycling plants, expeditions to ecologically important sites, 
gathering data and surveys from fellow students, and various demonstrations and other programs 
throughout the semester. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

Description of Impact at a 10 Percent Reduction in Fees Request 

 
Please describe how your organization would function should the fees committee reduce your fees request 
by 10 percent. What would be most greatly affected? Please provide specifics, including how a 10 percent 
reduction would change the dollar amounts as outlined in your 2009-2010 expenses on the next page. 
 
The fees committee could lower CFACTÕs fee by 10% in mandatory fees versus what was 
expected in previous years due to the optional nature of the fee.  Clearly the Fees Committee 
would not do this only to CFACT and not to MPIRG since they uphold the viewpoint neutrality 
standards set by the Supreme Court and RegentÕs Policy, but if they were to lower both MPIRG 
and CFACTÕs fee by 10%, than we could expect that activities would have to be scaled back to 
fit within the budget.  This could mean smaller office space, fewer office hours, and fewer 
events.  In terms of the quality of programming, one example of a change would be less 
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prestigious and less well known lecturer or debater.  Project advertising budgets would also 
likely have to be reduced, thus lessening the impact of a CFACT program. 
 
CFACT actually experienced a 45% decrease in funding from the SSFC 3 years ago.  CFACT 
responded by sharing office space, reducing event costs and number, reducing staff salary, and 
shifting other staff expenses to comply with the 30% cap on staff funding. CFACT also shifted 
focus from events programming to internship programming to save costs and focus resources on 
larger, higher profile events.  In addition, CFACT abandoned expensive and ineffective Daily 
advertisements and put more focus on generating free media and using other forms of free 
marketing via emails, Facebook, and alternative publications to promote CFACTÕs message.  
 
 
 
2009 Ð 2010 Budget Narrative 
 
Salaries, Wages, and Stipends 
 
CFACT is a group that is dependent upon the contributions of the people who put on the programming.  
Without paid staff and student directors the complex and consistent programming that CFACT provides 
on this campus would be impossible to reproduce with a group of unpaid volunteers.  The issue 
knowledge, time commitment, consistent application, and continuous organization required simply 
outstrips what volunteer students can provide.   
 
This line item funds two major categories.  The first category is for a full time organizer, the second is for 
a number of student directors.  The full time organizer absorbs half of the line item and provides the 
following roles, responsibilities and expectations: 
 
 
Roles, Responsibilities, and Expectations of the Campus Organizer   
   

 

Roles Time Responsibilities Expectations/Measures 

Mentoring 
Officers 

35% 1.   Provide institutional knowledge 
2.   Help leaders grow and learn 
3.   Provide administrative and 
financial support 
4.   Help shape vision of local 
chapter 

1. CFACT leaders feel comfortable 
asking questions 

2. CFACT leaders ask ‘the next’ 
question 

3. CFACT leaders grow in 
confidence and ability. 

Coordinate 
SSFC 
Process 

10% 1.   Meet all deadlines 
2.   Complete the SSFC application 
3.   Train leaders for SSFC 
presentation 

1. High quality request in on time 
2. High quality presentation with 

excellent answers 
3. Significant grant award 

Support 
Internship 
Class 

25% 1. Provide class content and 
instruction 

2. Help develop curriculum 
3. Help secure outside speakers 
4. Provide mentorship to interns 

5. Engaged interns 
6. Successful intern projects 
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Support 
Officers 

30% 1.   Provide unique opportunities 
2.   Maintain interest and 
dedication to CFACT 
3.   Help identify and train new 
leaders 

1. Number of special events attended 
2. CFACT leaders showing up with 
enthusiasm 
3. Number of new dedicated CFACT 
members 

 
1. Vision:  Develop CFACT’s officers into dynamic campus leaders.  Support, (don’t dictate) 

the vision, desires, and goals of the chapter’s leadership. 
2. Virtue & Talents:  Identify potential CFACT leaders and develop their skills while 

maintaining their enthusiasm for CFACT 
3. Knowledge Processes:  Provide the institutional knowledge and administrative support to 

go beyond re-learning the Byzantine structure of the University.   
4. Decision Rights:  Help the chapter officers define their roles and encourage mutual 

support 
5. Incentives:  Provide unique opportunities to deserving members 

 
 
 
The other half of this line item funds the five student director positions.  The student directors are 
responsible for the leadership, direction, and execution of the clubs goals and priorities.  The chapter 
presidentÕs roles, responsibilities and expectations are described below: 
 
Roles, Responsibilities, and Expectations of the Chapter President   

 

Roles Time Responsibilities Expectations/Measures 

Leadership 35% 1. Provide a direction for CFACT 
to travel in. 
2. Maximize the use of CFACT’s 
resources to provide the best 
experience for all. 
3.  Make CFACT events available 
to as many students on campus 
as possible. 

1. Events are relevant to CFACT’s 
overall mission, and make sense 
within the ideas of CFACT. 

2. Events are intelligent, well 
planned, and attended by 
students  

3. Growth in both CFACT 
membership and in participation 
by the campus at large.  

Spokespers
on 

30% 1. Handle communication with 
press, administrators, etc. 
2. Leader on fees presentation 
3. Website gate-keeper 

1. Contacted by those seeking CFACT 
comments 

2. A succesful and constructive fees 
process. 

3. Website is updated with relevant 
cohesive content. 

Supporting 
Officers 

25% 1. Ensures officers have access 
to things needed to do their 
jobs. 
2. Ensures officers are doing jobs 
adequately (but not taking over 
officers’ jobs). 

1. Projects get finished in a timely 
manner, with all resources utilized. 

2. There is a happy “team” oriented 
atmosphere amongst CFACT’s leaders  

Leadership 
ID 

10% 1.  Find people that will 
successfully continue CFACT’s 
vision. 

1. Ensure the continuation of outstanding 
leadership for CFACT.  
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1. Vision: To make CFACT a premier campus group and increase membership and 
involvement. 
2. Virtue & Talents: Seek out arenas for CFACT to become involved, and identify new 
opportunities for CFACT to grow. 
3. Knowledge Processes: Make sure the inner workings of the group are well known and 
transparent, so interns (and CFACT leaders) understand exactly what decisions are being 
made and what effects those decisions have.  
4. Decision Rights: Allow other CFACT leaders certain autonomy, but ensure that all decisions 
jive with CFACT’s overall mission and vision. 
5. Incentives: Provide a positive work environment, reward exceptional members with more 
responsibilities.   

 
 
The other student organizers have various roles including the Membership Director, Internship Director, 
Event and Programming Director and Financial Director.  These student directorÕs provide the bulk of 
work and planning of CFACT events and activities.  The directorÕs roles, responsibilities and expectations 
are detailed below: 
 

Roles, Responsibilities, and Expectations      
Vice President 
Membership 

 

Roles Tim
e 

Responsibilities Expectations/Measures 

Collaboration 
with like-
minded 
student 
groups. 

20% 

1. Maintain strong camaraderie 
with similar-minded student 
groups. 

2. Co-sponsor events of other 
groups & seek other groups to 
co-sponsor our events. 

3. Identify opportunities for 
collaborative events 

1. Frequently co-sponsor events. 
2. Have numerous co-sponsors from 

other student groups to CFACT’s 
signature event in the spring. 

3. Have numerous other student 
groups on board with 
Conservative Awareness Week in 
the fall. 

 

Recruitment 20% 

1. Draw in students who support 
the free market. 

2. Draw in new interns from other 
student groups. 

3. Identity dedicated students fit 
to assist CFACT leadership. 

1. Increase CFACT membership, 
which can be gauged 
quantitatively. 

2. Increase size of CFACT internship 
program. 

3. Members should learn the values 
and ideals of CFACT. 

Program 
marketing 25% 

1. Present details of internship 
program to interested students. 

2. Manage CFACT pamphlets, 
brochures, etc used to inform 
students of CFACT’s ideals and 
recruit new members & interns. 

1. Internship sign-up should be 
facilitated through clear info 
sheets. 

2. CFACT brochures should promote 
CFACT’s common sense 
approach and draw in interested 
students. 

Event 
Programming 35% 

1. Organize, promote and 
facilitate CFACT’s signature 
events. 

2. Support intern event projects 
thorugh training, mentoring and 
direct support. 

1. Signature events should be well 
attended and have campus 
wide impact. 

2. Intern evens should provide 
opportunity for interns to learn 
and experiment with new topics 
and techniques to reach unique 
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campus concerns. 

 
1. Vision: See the CFACT membership and internship program grow. Maintain and improve 
comradeship with other student groups. 
2. Virtue & Talents: Draw in enthusiastic students into CFACT and identify those with 
dedication to serve in the internship program. 
3. Knowledge Processes: Ensure that the students drawn into the CFACT program learn our 
values, and further work to promote them. 
4. Decision Rights: Consult President and appropriate director before making decisions that 
may infringe with their roles as CFACT leaders. 
5. Incentives: Identify students that may be fit to be promoted as CFACT leaders, and 
compliment students for exceptional work. 

 
 
 
Insurance, Benefits, Taxes 
 
This line item includes three separate items.  The first item is payroll taxes based upon the amount of 
salary being paid.  This amount is dictated by the Federal Government.  The second item is health 
insurance for the full time staffer.  The last item is a general liability insurance policy which is required 
by the University and CFACTÕs landlord. 
 
Consultants/Professional Fees 
 
This line item is used to pay for CFACTÕs professional expenses such as web design and web hosting, 
accounting and tax filing, human resource law compliance, 501c3 registration and compliance and other 
legal/tax issues that arise.  These services are contracted by the national CFACT for use by the local 
CFACT chapter in order to achieve discounted rates so that services can be spread across several chapters 
to reduce the cost to each individual chapter.  
 
Food  
 
CFACT uses this budget to fund its end of the year leadership retreat. 
 
Equipment 
 
The equipment budget includes room for one new computer to replace an ageing e-machine, the purchase 
of one digital projector (the alternative of renting these is very high) and general office equipment and 
furniture replacement.  Much of CFACTÕs furniture had to be abandoned during the move from the Dinky 
Dome to 4th Street.   
 
Office Supplies 
 
This pays for general office supplies such as paper, pens, staples etc. 
 
Printing and Copying 
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This budget is used to print off brochures and other materials used for recruitment, general information 
and other non-event specific printing. 
 
Telephone and Fax 
 
CFACTÕs monthly phone/internet charge is $145 monthly. 
 
Postage and Delivery 
 
This line item is used to pay the postage on materials produced by the national CFACT and sent to the 
local chapter.  The $.41 cents last year had to do with convenient travel schedules that negated the need 
for postage.  This was not the case in 2008-2009 and postage needed to be paid to receive the materials. 
 
Rent and Utilities 
 
CFACT was forced to move out of its cheaper Dinkydome office into another more expensive, but far 
less lavish office on 4th street.  This line item can be removed if CFACT is given a full office on the 2nd 
floor of Coffman Union. 
Other 
 
This is the fee SUA charges student groups 
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Student Organization Name:  
INCOME ACTUAL PROJECTED REQUEST

2007-2008 2008-2009 2009-2010
Student Services Fees 64,277.62$      78,000.00$        100,000.00$       
Foundations
Corporations
Individual Contributions
Fundraising Measures
In-Kind Support
Investment Income
Grants Internal to UM (i.e. Administrative, Coke) 2,800.00$          2,800.00$           
Grants External to UM 12,000.00$      13,000.00$        13,000.00$         
Operation Reserves (should be 10%)
Equipment Reserves (if applicable to your organization)
Long Range Planning Reserves (if applicable to your organization)
Carry over from Previous year 1,018.07$        5,264.48$          5,753.08$           

Total Income 77,295.69$      99,064.48$        121,553.08$       

OPE R A T I O N A L E XPE NSES ACTUAL PROJECTED REQUEST
2007-2008 2008-2009 2009-2010

Salaries, Wages, and Stipends 23,000.00$      29,000.00$        36,000.00$         
Insurance, Benefits, Taxes 4,754.05$        6,853.00$          8,177.00$           
Consultants / Professional Fees 3,461.90$        5,033.40$          6,950.00$           
Travel -$                    
Food 300.00$              
Equipment 2,503.64$        2,500.00$          2,700.00$           
Supplies 500.00$             500.00$              
Printing and Copying 169.55$          500.00$             500.00$              
Telephone and Fax 803.73$          1,500.00$          1,740.00$           
Postage and Delivery 0.41$              100.00$             100.00$              
Rent and Utilities 9,600.00$        12,000.00$        12,000.00$         
In-Kind Expenses
Other (Specify) 25.00$            25.00$               25.00$                

Total Operational Expenses    44,318.28$      58,011.40$        68,992.00$         

PR O G R A M M IN G E XPE NSES* ACTUAL PROJECTED REQUEST
2007-2008 2008-2009 2009-2010

Food 306.84$          1,000.00$          1,200.00$           
Room Rental 4,508.00$        3,500.00$          2,500.00$           
Advertising 1,117.08$        3,500.00$          1,590.00$           
Entertainment 19,335.14$      20,000.00$        30,300.00$         
Travel 2,020.28$        5,000.00$          9,950.00$           
Other 425.39$          2,500.00$          230.00$              

Total Programming Expenses    27,712.73$      35,500.00$        45,770.00$         

GRAND TOTAL EXPENSES 72,031.01$      93,511.40$        114,762.00$       

Difference (Income Less Expenses) 5,264.68$   5,553.08$     6,791.08$      

*For the Programming/Project expenses, organizations must provide a breakdown of 
the programming/projects that comprise the total costs listed above. In turn, the sum of 
!"#$%&'()'"**+,)-&'(.!#/01%#(1/1%1$(234%"44%2&%/(%/$!%/(/"31%3+1/!4%5('%!"#$%+/!*6%7$!%
Programming/Project breakdown sheet is provided on the next page and should be 
42&3+#"/!4%5('%!"#$%+,4+8+42"3%&'()'"*-&'(.!#/6%%9'!":+,)%4(;,%<(2'%(')",+="/+(,01%
projects and supplementing with nar rative pages could alleviate the need to compile this 
information for the fees committee at a later date.

BUDGET
Complete the sections below, as it applies to your organization

Shaded sections are formulas and should not be changed

2/12/2009
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Student Org Name CFACT
Name of Program Jonah Goldberg
 
Food -$           
Room Rental 200.00$      
Advertising 50.00$        
Entertainment 8,000.00$   
Travel 2,000.00$   
Other (Specify) -$           

Program Total: 10,250.00$ 

Narrative:

Student Org Name CFACT
Name of Program Conservative Awareness Week
 
Food 450.00$      
Room Rental 200.00$      
Advertising 300.00$      
Entertainment 3,000.00$   
Travel 1,000.00$   
Other (Specify) 200.00$      Balloon Arch

Program Total: 5,150.00$   

Narrative:

Student Org Name CFACT
Name of Program River Clean-Up and BBQ
 
Food 100.00$      
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) 30.00$        Gloves, garbage bags, reusable plasticware

Program Total: 130.00$      

Narrative:

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

Jonah Goldberg has become an annual hit every visit to Minnesota, and CFACT plans to bring him 
back for a 6th consecutive time.  The presentation will be lively, humorous, and will highlight 
CFACT’s principles of free market and technological solutions.  And there might be a Simpson’s 
reference or two.

The U is a big, liberal campus.  Conservative students often feel left out, unappreciated and silenced 
by the monolithic philosophy from the administration, the faculty, and most of the SSFC funded 

groups.  For at least one week, CFACT will help conservatives strut their stuff and be proud of their 
ideological non-conformity on campus.  CFACT will take part in planning a whole weeks worth of 

speakers, activities, and demonstrations on campus.  Potential events include headlining speakers, 
free trade information pamphlets, free trade coffee sampling, recycling fests, and many others.

CFACT values stewardship of the environment.  More than being responsible for our use of our 
surroundings, we feel an obligation to remedy the environmental carelessness of others.  Putting 
action into our mission statement, CFACT students at the University of Minnesota have adopted a 
segment of the Mississippi River.  For the last 8 years, each semester we pick up trash along the 
riverbanks.  We kicked off our scholastic year of local activism by doing something constructive for 
our local environment.  We reward our helpers and new members with a BBQ on the newly cleaned 
banks of the Mississippi.
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Student Org Name CFACT
Name of Program Major Speaker Event
 
Food -$           
Room Rental 1,500.00$   
Advertising 300.00$      
Entertainment 15,000.00$ 
Travel 3,000.00$   
Other (Specify) -$           

Program Total: 19,800.00$ 

Narrative:

Student Org Name CFACT
Name of Program CFACT Internationale!
 
Food -$           
Room Rental -$           
Advertising 100.00$      
Entertainment -$           
Travel 500.00$      
Other (Specify) -$           

Program Total: 600.00$      

Narrative:

Student Org Name CFACT
Name of Program Conservative Poker Night
 
Food 70.00$        
Room Rental
Advertising 100.00$      
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 170.00$      

Narrative:

Every year the national CFACT chapter arranges a trip overseas to attend United Nations, WTO, and 
IMF meetings where third world development policies are debated and discusses.  We will present 
previous international meetings CFACT has attended and preview the upcoming international 
adventure.

Due to the success of the inaugural event, CFACT will host its second annual “Conservative Poker 
Night” as a way to welcome back students and to promote CFACT.

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

Every year CFACT likes to host a well known speaker to the University of Minnesota.  Next year’s 
leadership and scheduling concerns will shape the selection of the speaker.  In the past CFACT has 
hosted such luminaries as ABC’s John Stossel, rocker Ted Nugent, P.J. O’Rourke, and other high 
profile speakers.



2008-2009 Student Organization Student Services Fees Request
University of Minnesota - Twin Cities

Student Org Name CFACT
Name of Program Free Trade Campaign
 
Food 200.00$      
Room Rental 400.00$      
Advertising 500.00$      
Entertainment 2,500.00$   
Travel 500.00$      
Other (Specify) -$           

Program Total: 4,100.00$   

Narrative:

Student Org Name CFACT
Name of Program Eco Summit
 
Food 200.00$      
Room Rental -$           
Advertising -$           
Entertainment 300.00$      
Travel 1,000.00$   
Other (Specify) -$           

Program Total: 1,500.00$   

Narrative:

Student Org Name CFACT
Name of Program Power Plant Expedition
 
Food 50.00$        
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel 50.00$        
Other (Specify)

Program Total: 100.00$      

Narrative:

Beginning in Spring 2009, CFACT will embark on a campaign to promote “free trade” on campus.  
Through demonstrations, speakers, and films, CFACT will bring the facts of free trade to the 
University of Minnesota community.  Working with economics professors, CFACT will help teach 
campus the wonders of free trade.  Following the education movement, the campaign will move into 
activist mode, gaining student supporters through petitions and free trade rallies.  CFACT hopes to 
present the facts and support of students to the MSA in order for a “free trade campus” resolution to 
be passed.    

The University of Minnesota will play host to emissaries of the other schools of the Upper Midwest 
Region of CFACT, as well as staff from CFACT – National to plan for the 2010­11 school year, and 
focus on CFACT’s message and mission statement.

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

CFACT will visit a nearby power plant to learn about the advances in energy technology and possible 
ways to make the generation of energy more environmentally friendly.



2008-2009 Student Organization Student Services Fees Request
University of Minnesota - Twin Cities

Student Org Name CFACT
Name of Program Movie Night Series
 
Food 30.00$        
Room Rental -$           
Advertising -$           
Entertainment -$           
Travel -$           
Other (Specify) -$           

Program Total: 30.00$        

Narrative:

Student Org Name CFACT
Name of Program Third World Development Forum
 
Food -$           
Room Rental -$           
Advertising 40.00$        
Entertainment 500.00$      
Travel 1,000.00$   
Other (Specify) -$           

Program Total: 1,540.00$   

Narrative:

Student Org Name CFACT
Name of Program Intern Programs
 
Food 100.00$      
Room Rental 200.00$      
Advertising 200.00$      
Entertainment 1,000.00$   
Travel 1,000.00$   
Other (Specify) -$           

Program Total: 2,500.00$   

Narrative:
CFACT’s interns will each hold a unique event that relates to their field and focus.  These projects 
will be determined by future CFACT interns but could include issues such as student consumer 
prices, global warming, CFACT’s SEFED program, stewardship, energy, trade, transportation, land 
management, and many other potential topics.  CFACT plans to grow the internship program to 30 
students.  These 30 interns will be responsible for a myriad of deliverables from issue fact sheets, 
speaker presentations, debates and round table discussions, arranging tours of local power and 
recycling plants, expeditions to ecologically important sites, gathering data and surveys from fellow 

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

PROGRAM BREAKDOWN 2009-2010

By bringing in world experts, CFACT hopes to bring awareness to the plight of the world’s poor, and 
help to chart a new course in public policy.  CFACT cares deeply about the world’s poor, and hopes 
to bring common sense solutions to help ease their plight.

To relax after major events, CFACT members gather in a social setting to watch movies related to 
CFACT topics.  The first film on CFACT’s “must watch” list was “Expelled”, Ben Stein’s movie 
exploring academic freedom.  Though it didn’t fare well at the box office, all in attendance gave it 
glowing reviews.  Other films on the CFACT radar include “Indoctrinate U”, various environmental 
“South Park” episodes, and “Not Evil, Just wrong”.


